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Laura Morel
With a ‘Vogue’ theme we sent Laura to 
interview Tessa Hartman, organiser of the 
Jersey Style Awards

John Liot
Recently back from a trip capturing South 
America, photographer John captured 
some girl power for our sport feature.

Ollie Watts
Ollie headed to Ouaisne to see what’s been 
cooking at Kismet Cabana for this month’s  
food review.

Tasha Reis
This month Tasha tackled illustrating the 
style of Kanye, as documented by Grace 
Ryan.
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W  hen we first adopted the title of ‘Jersey’s Style 
Magazine’ in October 2016, Gallery had been 
around for a few years already. It was in recognition 

of the positioning we’d created in the local media market; a 
better quality and mor style-orientated lifestyle magazine for 
Jersey, where ‘life’ was a given, and ‘style’ the added element 
that people sometimes overlook. As design-orientated 
people, it didn’t make sense to us for people to create cheap 
and lazy magazines. We wanted illustrators, we wanted soft 
touch paper, we wanted gorgeous foils, and we wanted to fill 
the magazine with content for those that appreciated it and 
strived for the same with their businesses.

When the Jersey Style Awards launched last year, we were eager to see how 
the event played out. It seemed that their motivation was similar; to celebrate 
the businesses in Jersey that aspire to create a best-in-class offering. Sure, 
there were some celebrities from the UK and a smattering of chisel-jawed 
models, but the real stars were the Jersey businesses that were nominated 
and voted for by the local audience; people who felt their chosen winner tried 
that little bit harder than their contemporaries. With this issue’s Vogue theme, 
it seemed fitting to learn more about this year’s event so we sent Laura to 
interview organiser Tessa Hartman and get the low-down. Read all about it 
and familiarise yourself with this year’s shortlists on page 10.

Harking back to a time of endless glamour, Danny has channelled the 1930s 
and 1940s into this month’s fashion shoot. Blending iconic style, some 
monochrome images and pretty statement headwear, it’s a timeless style; 
always in Vogue. Staying on trend in no mean feat and while we know our 
readers devour the real Vogue, our shoots and fashion pages are a nod to 
what the best local fashion retailers have available for you on-island. Check out 
this month’s fashion section from page 55.

If you’re more concerned with Italian style of a more automotive nature, turn 
to the hardware section on page 96. We’re lucky enough to get the odd invite 
to special events or openings and when Meridien Modena invited us to visit 
their new £3.5m Ferrari service centre in Lyndhurst (and drive a few of their 
cars) we couldn’t refuse. A feat of engineering, the facility is a mecca for 
anyone who appreciates automotive design or architecture. It’s a facility that 
helps look after you lucky Jersey Ferrari owners’ vehicles.

Whether you choose to keep in-vogue with what you wear, what you drive 
or where you go, pick us up each month and we’ll try to give you a bit of 
everything Jersey has to offer. Coco Chanel famously said, “Fashions change, 
but style endures.” Magazines come and go but we’re here thanks to you, our 
enduring readers. Big Kiss.  

BD

EDITO
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A woman of 
Style & Substance

A Jersey resident of only four years, Tessa 
has made a large impact on the community 
as she continues to push for a better retail 
industry, promoting the unique lifestyle that 
Jersey offers and making headlines through 
the introduction of the Jersey Style Awards. 
As someone who fell in love with Jersey 
the second she landed, she appreciates the 
true potential of the Island to become a 
fashionable place to live and do business - if 
we are willing to push for greater things.  

“The biggest misconception is that to be 
stylish you need to have money. My mum 
taught me this at an early age.” It’s important 
to understand Tessa’s values when you talk 
to her about the Jersey Style Awards, as a 
common misconception is that it exists to 
flash the cash and pander to the glitterati. 
Yes, the event invites the rich and famous to 
attend, and yes, it features fast cars, private 
jets, the top luxury brands and the most 
beautiful people. But the important focus of 
these awards is that Jersey is pulling these 
people to our Island. We are worthy of this 
lifestyle and these brands because Jersey is 
that special and unique! It is an event about 
opportunity and about unlocking potential.  

The moment her plane passed over St 
Ouen’s beach, Tessa realised that Jersey had 
something magical. This attracted her to 
moving her family and business over to the 
island and could just as easily attract some 
of the world biggest brands and labels to our 
high street. As a woman awarded a CBE for 
her services to Scottish fashion, with Tessa’s 
arrival came the Jersey Style Awards, a fresh 
take on the Scottish Fashion Awards which 
launched her career. “The Scottish Awards 
were instrumental to getting where I am 
today. They commanded the attention and 

Tessa Hartman greets me fresh from her 
Gallery cover shoot with an enormous smile 
and a friendly handshake. Her demeanour 
puts people instantly at ease, despite hiding 
behind large designer sunglasses like the 
local celebrity she has rightly become. 

Words: Laura Morel |  Photography: Matt Porteous at Studio M

respect of people like Vogue and Harper’s 
Bazaar - real institutions in the fashion world - 
which is a hard task because we all know how 
unforgiving this world can be. You only get one 
chance and you can be crushed by failure.” 

The Jersey Style Awards took on a different 
incarnation, focusing more on lifestyle than 
fashion, but with an emphasis on retail over 
design. H heading towards its second year this 
June, the event has already secured some top 
names for appearances including the CEO of 
Prada for the Middle East and Africa, emerging 
fashion designer Richard Quinn, and fashion 
icon Pam Hogg. “Half the battle is getting these 
people to come and view the Island and see the 
potential that it can bring. It’s about putting us 
on the map and capturing attention.” 

The Awards has certainly achieved this in the 
past, with over 2.3 million people focusing on 
Jersey through the social media of supporting 
brands and celebrity endorsement. This 
was more than Tessa had ever managed to 
achieve for a national event. “The fashion 
world can be a little snobby, so changing the 
focus to lifestyle for Jersey and applying a 
voting system meant there was much better 
engagement with our audience. These Jersey 
Awards had to vote based, because only the 
people of Jersey really know these businesses 
well.”

The return of the Jersey Style Awards this 
year comes with a few more categories - the 
result of listening to the response from 
local participants and making the necessary 
adjustments. “Restaurants wanted a category 
to acknowledge their wine lists and a lot of 
bars also wanted to be included as part of the 
Awards. We also extended the health and spa 
category to include all fitness outlets, so it has 
become more health and wellbeing.” Tessa 
is more than happy to shape the Awards to 
what the Island wants, admitting that the Style 
Awards should be owned by the people of 
Jersey, to enhance its offering.

The purpose of the Jersey Style Awards is to 
reposition Jersey as a destination of culture 
and style; to invite these luxury brands into 
our small world and show them the untapped 
potential there is to make luxury retail a reality. 
“No one is going to come knocking on your 
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At the 2017 Jersey Style Awards with Dame Shirley Bassey  
and husband/business partner Sascha Hartmann 

Restaurant Of The Year
Bohemia
Sumas
Tassili
Samphire

Casual Dining Restaurant Of The Year
Cheffins At The Beaumont Inn
Mark Jordan At The Beach
Café Zephyr At The Royal Yaght
Quayside Bistro & Grill

Wine List Of The Year
Longueville Manor
Samphire
Ocean Restaurant

Island Bar Of The Year
Ce Soir
The Blind Pig Speakeasy
Jb's Smokehouse
The Square

High Street/Online Retailer Of The Year
Feelunique
Voisins
Jack Wills

Independent Retailer Of The Year
Luella Rockerfella
Elizabeth Howell
Catherine Best
Madhatter Surf Shop

Visitor Attraction Of The Year
Jersey Zoo
Maritime Museum
Tamba Park
La Mare Wine Estate
Cultural Attraction
Mont Orgueil Castle
History Alive & Jersey Military Tours
The Channel Islands Military Museum
16 New Street - The Georgian House

Hotel Of The Year
L'horizon Hotel
The Royal Yacht
The Atlantic Hotell 
Grand Jersey Hotel & Spa
Radisson Blu Waterfront Hotel

Small /Boutique Hotel Of The Year
The Club Spa & Hotel
Banjo Hotel
Biarritz Hotel

Active & Sports Experience Of The Year
Jersey Surf School
Absolute Adventures
Amaizin Adventure Park
Jersey Seafaris

Spa/Wellbeing / Health Brand Of The Year
Club Soulgenic
Manomara
Align Health Agency
Greenhouse Spa & Fitness
L'horizon Spa

Tastemaker
William Layzell - Layzell Architects
Jason Butler - Painter
Georgina Sutton - Concert Pianist
Ben Robertson - Bokra
Charlie Mauleverer - Composer
Jacque Rutter - Art Teacher / Art Consultant

The second Jersey Style Awards take place on Thursday 28th June at The Royal Jersey Showground. 
See www.jerseystyleawards.com for further information.

Jersey Style Awards / 2018 Shortlists / Nominees

door, Jersey has to knock on these peoples’ doors and say yes, we 
are a great place to sell your product.” This starts with making the 
island cool, which lies with changing the perception of our high 
street. Is it possible that such a small island can really live up to 
such large wild dreams?

“I’m not suggesting that Jersey should start selling couture 
wear, but there is definitely a market for accessories and fast 
moving good such as bags, scarves and sunglasses. Jersey has 
the disposable income available to these brands, we just need to 
capture their attention.” Changing perception is a slow process 
especially by Jersey’s standards, with Tessa’s biggest challenge 
being that of getting the island to look beyond finance and 
embrace fashion and style. “We are already struggling to find 
people to work in our finance sector - that is because with these 
jobs needs to come the lifestyle of great bars, restaurants, and of 
course, retail. To continue to be the centre of global finance we 
need to look at the bigger picture.” 

This is a topic Tessa feels passionately about and has benefit of 
wide experience to enable her to talk the language of the fashion 
world. “To attract the right retailers we need to do our homework 
and make the right offers. This can sometimes mean offering the 
first few years rent-free which is daunting, but you need to consider 
the long-term gain. Think of the kudos that it will bring to Jersey, 
not to mention the shipping and employment opportunities. It only 
takes capturing the interest of one high-end brand, and the rest will 
follow like sheep.”

Tessa’s ambition is to create a lasting legacy for the Island. “I don’t 
expect change to happen overnight, but if I can facilitate these life-
changing introductions, it gives Jersey and businesses a platform 
for them to achieve greater things.” Tessa recognises there is a fear 
within the Island of what could happen if you make things bigger 
and better, but like most things with the fast paced change in the 
world, its important to be part of the conversation or risk being left 
behind. “I always look to aim higher than what you think you can 
do and Jersey needs to do the same.” Style may not be synonymous 
with money, but it is with cool - and there has never been a more 
perfect time to make Jersey cool. 
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A home of possibilitie
s

Just when you thought you had explored every road in Jersey, you fi nd 

yourself tu
rning down a country path you never knew existed. Thornhill 

Farm is one of those rare treasured secrets, and we take a look around 

Meet The Agent

This month we catch up with Zinzi Coetzee of Property Store Jersey to 

learn more about her property sales mantra

Interiors Picks: fi nishing touches for your home

& advice on mortgages, legals and the latest properties
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FEATURE

I’ve always thought that being a high fashion designer 

must be the best job. You get paid millions to prank the 

gullible with your daft ideas - as long as you can maintain 

a straight face when telling celebrities they’ll look cool if 

they go to a fancy party with a birdcage on their head. 

Defenders of fashion will maintain it 
represents subtle art and creativity, whilst 
this might be true of Jean-Paul Gaultier it 
doesn’t account for fashion’s willingness 
to accommodate Kanye West, a man with 
great talent for music but with all the artistic 
subtlety of a wounded rhinoceros. The 
best part of the job is when they don’t even 
come up with new ideas, but instead dare 
the fashionable to repeat embarrassing 
trends from the past, typically these days 
from the 80s or 90s. In recent times this 
has lead to Kanye turning up at events in 
high-vis workman’s overalls, channeling 
both M4 tarmac repairman and dancer 
from an early Prodigy video, whilst his wife 
attempts to resurrect boot-cut denim that 
many of us associate with Chardonnay from 
Footballers’ Wives. Like Jesus, true believers 
know that Kanye is always listening. In an 
effort to inspire him I’ve dug deep into my 
archive of Face magazines and 
video recordings of The Word to 
uncover some neglected trends 
from the 1990s. Dear Yeezy, let your 
imagination run free - although not 
to the extent that you tweet anything 
really appalling after the print 
deadline and the magazine has to 
print an apology for endorsing you.

90s look: 
martial arts guy
The contemporary popularity of 
MMA with thick-necked tattoo 
collectors has obscured the role of 
the real trailblazers in martial arts 
style - men who based their look on watching 
rented VHS tapes that are 80% roundhouse 
kicks and 20% large-breasted ladies with 
poufy hair. These pioneers went to the gym, 
took weekly classes in man-fighting, waxed 
their pecs, then returned to our house parties 
and barbecues to stand in the corner and 
speculate about whether it’s easier to break 
an opponent’s neck with nunchuks or via 
dropkick from a burning building. They’re 
just very cool guys (they are all guys).

Key pieces: cowboy boots, leather bracelets, 
acid-wash denim with crotch sock, ponytail, 
shades, double-breasted suit worn with a 
polo neck, sword rack in the living room, silk 
kimono, shoulder pads.

Style icon: it’s a tough choice, but for true 
consistency Kanye should look to all-round 
renaissance man and proud owner of two 
facial expressions, Steven Seagal. He’s 
an aikido master, international diplomat, 
accomplished musician and that’s definitely 
his real hair.

90s look: 
caucasian British hip-hop fan
Hip-hop street style continues to influence 
the world of fashion, but less attention is paid 
to the unique flair of men called Darren from 
the home counties who really love Mobb 
Deep and the first Nas album. They formed a 
Mexican wave of stationary, serious-looking 
nodders at Cypress Hill or Gang Starr shows, 
but also single-handedly kept TK Maxx 
in business through some lean years by 
purchasing factory second trousers in XXL 
sizes. Some were rumoured to be girls, but no 
photographic evidence exists. 

Key pieces: massive tent-like trews, garish 
athletic hoodies, herringbone chain from 
Ratners, cap from a random American sports 
team, mediocre graffiti and breakdancing 
skills, male pattern baldness, a tattoo of ODB.

Style icon: despite a nod to the modern cast 
of People Just Do Nothing, it’s impossible 
not to make a bomb noise for the Big Dog 
himself, the Pimp Pensioner, your boy Tim 
Westwood. Almost 70 and the son of a 
bishop, baby. Already a close friend of Mr 
West, although perhaps not his Mrs.

90s look: 
I’ve been to Japan, and have some ideas
Japanese style is perennially cool, even if 
there’s something about the extroverted 
vibrancy of Tokyo street fashion that 
doesn’t fully translate to the grey streets of 
Birmingham or Glasgow. Every couple of 
years a big popstar successfully pulls/rips off 
the distinctive style of the Harajuku district, 
but this doesn’t mean you aren’t going to 
get a lot of weird looks if you walk into KFC 
wearing a neon kimono, blue pigtails and 
some anime cat ears.   

Key pieces: a riot of bold colours, a fusion 
of modern and traditional clothing - just 
pick two or three characters from random 
incomprehensible cartoons and mix their 

wardrobe pieces together until you resemble 
an explosion in a fancy dress shop.

Style icon: as opposed to a J-Pop singer 
or virtual idol, I’m going to choose Gwen 
Stefani, patron saint of “borrowing” Japanese 
style  and looking like a hen party on acid. 
Kanye could totally pull this off.

90s look: 
hardcore will never die
Many of these fashion moments are 
inspired by exciting foreign places, but 
there’s a style that we in Britain can call 
our own - the specific look of young people 
attending giant hardcore raves in the early 
90s. The style was casual and comfortable, 
because you needed to dance, to impress 
someone to dance with; and perhaps to 
run away from men in uniform selfishly 
trying to shut down a three day party in an 
abandoned Sainsbury’s. It’s a tabloid myth 
that everybody was on drugs, but at one 
point everybody did purchase a T-shirt with 
a terrible pun on a consumer brand and drug 
culture. Mine said “PG Trips”, my mates had 
“Rush Puppies” and “Vicks RavaRub”. 

Key pieces: big trousers, a deathly 5AM 
pallor, bucket hats, bandanas, 
purple John Lennon glasses, Helter 
Skelter or Fantazia bomber jackets, 
expensive trainers that ended up 
covered in beer or cowpat, gurning.

Style icon: celebrities generally 
looked too tanned and healthy to 
model this Essex-centric style, so I’ll 
suggest that Kanye simply Googles 
“Fantazia ravers 1993” and spends 
a sleepless weekend listening to 
mixes by Tango & Ratty. 

90s look: 
the cybergoth
Although regular goths keep to 

themselves, lurking in crypts, ruined abbeys 
and bars with cider on tap, they still get 
dragged into the hated sunlight every decade 
as a source of fashion inspiration. This is less 
true for that rare Pokémon of the goth world: 
the cyber-goth. These multiply-pierced, neon-
clad warriors of cyberspace always look like 
they’re on the way to a Matrix-themed club 
night, perhaps because it’s too much hassle to 
remove the thigh-high PVC boots and spiky 
gasmask to visit Iceland for your Findus 
crispy pancakes. Every time I see a group of 
cybergoths, I have to remind myself I’m not 
playing a 90s video game about hacking.

Key pieces: purple dreadlocks, gas masks, 
neon contact lenses, PVC, decorative straps 
and buckles, big spiky boots.

Style icon: a futuristic street gang from an 
episode of Doctor Who - before the reboot 
gave its producers a decent budget. Kanye 
already dresses like a post-apocalyptic 
‘Who villain’, so this is just one more step 
on his pathway to become the world’s first 
rap Dalek.

“Defenders of fashion will maintain 

it represents subtle art and creativity, 

whilst this might be true of Jean-

Paul Gaultier it doesn’t account for 

fashion’s willingness to accommodate 

Kanye West, a man with great talent 

for music but with all the artistic 

subtlety of a wounded rhinoceros.”
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FUN FOR ALL
Excitement from the ground up at Jersey’s Premier Adventure Cen-
tre! Valley Adventure Centre offers a fantastic range of adventure 
activities for families, groups, individuals, corporate events and 
kid’s parties - all year round!

Test your head for heights on Aerial Trekking and Powerfan Drop 
or the 12m Climbing wall, get an adrenaline rush on the Zip Wire 
and King Swing, take aim and fire in Archery, or battle it out in 
Laser Combat or Paintball!

Got some little adventurers to entertain? Their Holiday Adventure 
Clubs run every school holiday for 7 – 14 year olds, for individual 
days or the full week. 

Pre-booking is essential – call or book online

TO FIND OUT MORE:
01534 638888
valleyadventure.je
info@valleyadventure.je

Attractions to grab your attention! 

Our little island is full to the brim with brilliant things to do. There is adventure and new 
experiences to be had around every corner. Over the next three pages we’ve rounded up 
some awesome activities available to tempt your sense of adventure. 

You could speed out to remote sandbanks 
and crystal clear waters with Jersey 
Seafaris, possibly spotting a dolphin or two 
along the way. Or for something at a slower 
pace you can join a Member of the Jersey 
Tourist Guides Association who interpret 
the Island in an entertaining and lively way, 
exploring the coast and countryside.

Little Joe’s is the perfect place to grab a 
board and head into the waves for a surf 
or Jersey Adventures offer the ‘Awesome 
Foursome’, an all day event that includes 
abseiling Mont Orgueil Castle, kayaking, 
a RIB ride and coasteering. While popular 
local adventure guide Kazz Padidar will 
take you on a Wild Adventure providing a 

wide range of activities from bushcraft to 
coasteering.

Read on to be inspired by some of the best 
local companies out there... 

AN UNFORGETTABLE ADVENTURE
Enjoy amazing RIB boat trips and tours around Jersey’s magnificent 
coastline with Jersey Seafaris. The most popular Seafaris include: 
visiting the offshore islands; Les Ecrehous & Les Minquiers, where 
you may be lucky enough to spot seals and have dolphins accom-
pany you en route! They also offer Seafaris across to France for lunch 
or dinner - Bon Appetite! The trips are suitable for all, from age 4-100. 
Whether it’s scenery, wildlife, an alfresco picnic or an adrenaline fix 
there is a Seafari for everyone. For larger groups, special occasions 
or corporate days out they can arrange private charters and bespoke 
packages including Lobster Picnic and wine tastings on your very 
own sandbank. Just get in contact, they are always more than happy 
to help you create memories that last forever.

TO FIND OUT MORE:
07829772222
WWW.JERSEYSEAFARIS.COM
Info@jerseyseafaris.com
#Jerseyseafaris @jerseyseafaris
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CONTINUED...

SUMMER OF FUN
Join Jersey Heritage for some creative capers inspired by the 
magnificent Mont Orgueil Castle and Elizabeth Castle. 
They will provide the inspiration but together you can make 
something amazing!

Creative Castle at Mont Orgueil Castle
6-10 August | 11am – 3pm
Sponsored by Lloyds Community Bank

Creative Castle at Elizabeth Castle
27 - 31 August | 11am- 3pm

Normal admission fees apply. Jersey Heritage members go free.

TO FIND OUT MORE:
info@jerseyheritage.org
Sponsored by Lloyds Community Bank

SUMMER OF FUN
Enjoy theatrical puppet performances of ‘Beginnings’ at La 
Hougue Bie with puppeteer and children's entertainer Allan 
Gardner of Squirrel Box. Using the puppet show as inspiration 
create Neolithic puppet people and act out a puppet show of your 
own in our pop up puppet theatre. Performance times 11:00 & 
12:30 – don’t forget to bring a picnic lunch and rug.

Prehistoric Puppets and La Hougue Bie 
30 July – 3 August | 11am – 3pm
20 -24 August | 11am – 3pm

Normal admission fees apply. Jersey Heritage members go free.

TO FIND OUT MORE:
info@jerseyheritage.org
Sponsored by Lloyds Community Bank

SUMMER OF FUN
Peter Pan craft camp compliments Jersey Arts Centre Youth 
Theatre’s production of Peter Pan in the same week. Be part of the 
experience by helping to create props for the performances with 
artist Kerry-Jane Warner.
 
Wild Play Days at Hamptonne are perfect for connecting with each 
other and experiencing nature through crafts, skill learning and 
free play. Lead by naturalist Stephen Le Quesne – explore, discover, 
create and breathe.
 
Peter Pan Craft Camp at Hamptonne
23 July – 27 July | 11am – 3pm.
 
Wild Play Days at Hamptonne
13 -17 August | 11am – 3pm.
 
Normal admission fees apply. Jersey Heritage members go free.

TO FIND OUT MORE: 
info@jerseyheritage.org
Sponsored by Lloyds Community Bank
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HIT THE HIGH SEAS!
Embark on a Voyage of discovery with Island Rib voyages aboard 
one of their 12-seater RIBs to Les Ecrehous, Les Minquiers, Sark, 
Herm, Carteret or Chausey.

Soar across crystal clear waters, marvel at breath-taking sandbanks, 
dolphins and seals.

They can customise their trips for team building events, private or 
corporate charters, lunch or dinner in Carteret or Chausey, or just 
relax on one of the offshore reefs, they have a trip for everyone.

If you are looking to improve your powerboating skills, they also 
have a selection of courses, either on your own boat or on their 
dedicated training Humber Ocean Pro 6.3M powered by a Mercury 
150HP.

TO FIND OUT MORE:
www.islandribvoyages.je
info@islandribvoyages.je
07829 777 090

FANCY A NEW HOBBY?
Visit Windmadness this summer for all your Paddle Boarding 
Activities and products under one roof. Paddle Boarding Tours, 
Instruction, Fitness/Yoga classes, Hen/Stag parties, Corporate 
events and much more. They are Jersey’s mobile Stand Paddle 
Boarding operator, offering sessions at some of Jersey most 
breathtaking locations, exploring what this little gem of a island 
we live on has to offer. Their instructors are passionate and full 
of enthusiasm - ready to show you a great time on the water! 
Sessions starting as little as £10.00!

TO FIND OUT MORE:
01534 522888
ben@windmadness.com
www.windmadness.com

...CONTINUED

THEY’VE GOT KIDS COVERED! 
aMaizin! Adventure Park is a brilliant attraction where you need 
to spend the whole day! Pedal Karts, Balanz Bikes, Jumping 
Pillow, Goldmine, tractor rides & Aqua Balloon Battle are just 
a few of the favourites and once you have paid your entry fee, 
everything is included!

The barnyard has a host of small animals and the Guinea Pig 
village is proving a big hit with all ages. There is a great selection 
of food at the popular Rangers Diner.

If showers are forecast, then they have it covered with one of the 
largest areas of indoor play, cleverly constructed from wood, with 
cannons, aerial runways and a row of specially designed shops 
called Imagination Street. Don’t forget to finish with the tractor 
ride, it’s legendary!

TO FIND OUT MORE:
01534 482116
contact@jerseyleisure.com
www.jerseyleisure.com
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EXPERIENCE THE WHOLE ISLAND
See Jersey in a day with Waverley Coaches. Their renowned Au-
thentic Island Tour guides you around Jersey’s stunning coastline 
with informative, entertaining live commentary, bringing the 
Island’s unique atmosphere and history to life.  They operate daily 
shuttles and tours to attractions too including the War Tunnels and 
Zoo. With 40 years of experience Waverley’s passion for Jersey saw 
them voted Jersey’s #1 coach and bus tours on TripAdvisor for 3 
years running. Their free hotel collect and return service means you 
can get on with what’s important – making the most of your time on 
our beautiful Island. Book by phone, online or at your hotel.

TO FIND OUT MORE: 
01534 758360
tours@waverleycoaches.co.uk
www.waverleycoaches.co.uk

TASTE. EXPERIENCE. RELAX. EXPLORE 
Enjoy a relaxing day with friends and family at La Mare Wine Estate 
in the heart of the Jersey countryside. Experience the Vineyard 
Café where you can enjoy lunch, a light bite, cream tea or indulgent 
afternoon tea - complete with a glass of fizz, all in a stuning setting 
overlooking the vines. Stroll through the beautifully manicured 
gardens and explore the vineyard walk. 

Children will enjoy the adventure playground and why not meet the 
miniature ponies tucked away in the apple orchard? For just £9.95 you 
can join one of the daily wine tours and tastings, where, along with 
the La Mare wines, you will have the opportunity to taste handmade 
produce created on the Estate including chocolate and the famous 
Jersey Black Butter preserve. Plus new for 2018 they have exclusive 
Chocolate and Distillery tours. 

Bus routes 7, 27 and 28, or head for Devils Hole and follow the signs.

TO FIND OUT MORE:
01545 481178
info@lamarewineestate.com
www.lamarewineestate.com
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percent of islanders value a healthy work/life balance 
over a high salary when looking at potential new 
employers, according to survey

kilograms of food rescued from 
disposal locally in the past year 
thanks to food sharing app

plus pound theft of clients’ 
money denied by local lawyer

candidates bid for eight seats 
in the senatorial election

people absconded mental health facilities in Jersey 
between 2015 and 2018, FOI request reveals

plus people visited the 2018 
Boat Show in St Helier

59

30,000

100,000

17

40

35,000

NEWS IN NUMBERS
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www.places.je

IT’S
YOUR

TURN
Take a chance, find your new 

home today online at places.je
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The differences between men’s and women’s clothing say a lot about society, 
but one of my favourite man-vantages is the freedom that men’s clothes give 

us to adapt a generic “default” outfit to wide range of different situations. 

WORDS Leroy Wallace
ILLUSTRATION Russ Atkinson

We can all demand clothes that look 
good, but men can also specify that these 
good looking clothes offer a degree of 
performance, and of practicality, that 
doesn’t exist in a lot of women’s clothing. 
Whilst I wouldn’t wear my nicest business 
suit to the gym, it’s entirely possible to 
tweak my everyday outfit in such a way that 
I can look smart enough for casual Friday 
and wear most of the same clothes to hike 
from Grouville to St Ouen without too 
much trouble. 

My wardrobe is high quality, albeit 
anonymous looking, so I usually avoid using 
the word “fashion”, but if you shop the right 
brands a man could still put together a high 
fashion outfit that will be as 
water-resistant as hiking gear 
and as tough as a workman’s 
trousers. It’s thanks to a trend 
in men’s clothing that is often 
referred to as techwear, which 
uses experimental fabrics and 
advanced design to create a 
new kind of button-down shirt 
- one that can miraculously 
stop me stinking up business 
meetings, even after a few 
hours on my bike. 
Business at the front, party at 
the back.

Consumers have always been able to 
purchase practical clothing, but it’s generally 
been designed for manual work or leisure. 
This has lead to most “performance” 
clothing skewing towards the utilitarian 
or purely sporty. Nonetheless, some of the 
most enduring trends in 20th century style 
evolved when people adopted workwear or 

sportswear as part of their everyday outfits - 
like miner’s denim jeans as a casual trouser 
or the popularity of athletic shoes outside the 
gym. Jeans aren’t just popular because they 
look good, but because the fabric is strong, 
and a good pair will soften to the shape of 
your body over a lifetime of wear. Trainers 
are often more comfortable than formal 
shoes, and come adapted to different types of 
foot shape or posture. This seems common 
sense, so you’d expect this would mean that 
all clothing development would balance 
looks against more practical qualities, but 
fashion doesn’t follow a logical path. 

I love my denim jeans, but they have a lot 
of shortcomings as a default men’s trouser. 
Denim is stiffer than other fabrics, retains a 
lot of moisture, stains easily and can shrink 
in the wash. If I wanted something more 
practical for a long time it seemed the best 
alternative was a pair of hiking trousers that 
made me look like a middle-aged German. 

The cotton shirt is the same - it’s adaptable, 
comfortable and stylish, but hopeless when 
you’re sweaty. The practical alternative? 
Something that looks as though you should 
be giving a guided walk in St Catherine’s 
woods. The first brands I found to offer 
an acceptable compromise of practicality 
against style were North Face, Carhartt and 
more recently Patagonia. They draw from 
fields that require high performance, such 
as adventure sports and skateboarding, but 
where the participants are young and don’t 
necessarily want to look like a presenter 
from Springwatch. 

Carhartt in America makes 
clothes for men who build 
roads, but the European 
spin off uses similar fabrics 
to make trousers that can 
comfortably transition from 
the skate park to a nightclub. 
The North Face began as a 
brand that offered technical 
clothing for demanding 
Californian climbers, and 
somehow grew into the 
default outfit for the Jersey 
middle-manager who needs 
a new fleece to watch the 
rugby. Patagonia is the hip 
new kid on the block, with a 
commitment to repair and 

recycle its clothes wherever possible. These 
brands are great, but I wouldn’t say they fall 
entirely into the tech-wear niche because 
they aren’t truly adaptable. I have Carhartt 
chinos I wear to the office, with a North 
Face jumper, but I wouldn’t wear them to 
ride a BMX, or to climb any rocks. For this 
flexibility, you need to go further.

TECHWEAR: SCIENCE CLOTHING FOR 
THE SWEAT-RESISTANT LIFESTYLE

 “The North Face began as a 
brand that offered technical 

clothing for demanding 
Californian climbers, and 

somehow grew into the default 
outfit for the Jersey middle-
manager who needs a new 
fleece to watch the rugby.”
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The sweaty boy’s mail order catalogue
The best-kept secret in men’s clothing is a 
small company that barely advertises, sells 
most of its clothing through mail order and 
operates out of a small location in New 
York City. It’s unbranded and distinctly 
understated, but inspires ferocious loyalty 
in its customers - many of whom say they’d 
be happy to wear nothing else. It’s name 
is Outlier, and the purest example of its 
design philosophy is the brand’s bestselling 
product, the Slim Dungaree. On first glance 
they look like a nice pair of jeans, but 
beneath the surface they’re made from a 
tough, technical fabric that stretches, repels 
stains and is lightly water resistant. 

Outlier grew from the demands of NYC’s 
famously hardcore bike messenger scene, 
so even their chinos are cut for movement 
and wick sweat away like something you’d 
wear to the gym. I bought a pair that 
came packaged with a t-shirt made from 
high-quality merino wool, often touted 
as nature’s finest performance fabric, and 
would be happy with this default outfit for 
almost any situation. It folds up small and I 
can wash it in a hotel sink to dry overnight. 

They also make formal shirts cut from 
experimental nylon, which look business 
casual but perform like something worn by 
a climber. One day last year I left work in 
this outfit, caught a bus to L’Etacq and did 
a two hour circuit around the headland - I’d 
mostly dried off by the time I got home and 
the shirt didn’t even need ironing. 

For business techwear, and a brand that 
bucks the trend by catering to ladies too, 
there’s also Ministry of Supply - again 
available online. They sell business 
casual and formal clothing using fabrics 
developed by NASA - blazers and work 
trousers designed not to wrinkle, to 
machine wash, and to wick away moisture. 
You can bundle them in a suitcase and they 

straighten out after ten minutes in your 
body heat. They’re not cheap, and some 
people might balk at buying clothes via 
mail order. If that’s you, the best alternative 
is to hit up Uniqlo next time you’re in 
London - their Heat-Tech, Airism and 
Blocktech lines use technical fabrics to 
offer a selection of affordable fashion that 
ranges from casual to businesslike. It might 
not be as cutting edge as Outlier, but it 
significantly outperforms standard clothing 
and won’t break the bank. 

On the other hand, if money’s no object, the 
high fashion end of techwear is represented 
by the cult Japanese brand Acronym, where 
most pieces sell out in hours but make you 
resemble a futuristic ninja. I also dream of 
one day having enough money to buy some 
clothes from Stone Island’s Shadow Project, 
the urban techwear spinoff of the luxury 
Italian brand. As our lifestyles become 
more demanding, it’s likely that this trend 
will become more prominent, and it also 
offers an alternative to the environmental 
and social problems caused by disposable 
fashion. 

Most of the clothing I’ve described here is 
double or triple the cost of mass-market 
brands, but I’d prefer to support companies 
like Patagonia, who’ll try and repair a 
broken jacket rather than sell me a new 
one, or Outlier, who’ll sell me a T-shirt I’ll 
probably be wearing for ten years. I might 
even wash it a few times before wearing it 
to work.
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OUR COMMUNITY

COMMUNITY AND SOCIAL    
RESPONSIBILITY IN JERSEYGIVE

Getting Gig-y with it. 
We don’t need too much encouragement to head down to the Splash over the summer. The 
newly rebranded Brightly Charity will be building on last year’s Gig-y-don to provide the 
perfect day out for family and friends, all from a charitable angle. This free to enter music 
event is being organised by Brightly Charity (previously known as Brig-y-Don Children’s) 
and is being held on the beautiful setting of the Watersplash terrace. It will feature some 
of the very best local bands across a wide variety of styles. There will be food, drinks, a 
raffle and some other fun things for children and families to enjoy. They’ll be asking for 
donations on the day, so make sure you bring any spare coins! Contactless won’t work!
Gig-y-Don Charity Music Event | Watersplash, St Ouen
Saturday 7th July 2PM – 9PM

James McVey of 
The Vamps supports 
30 Days Wild
James McVey, writer and guitarist 
in The Vamps has lent his personal 
support to The Wildlife Trusts’ annual 
nature challenge in June – 30 Days 
Wild.  30 Days Wild encourages people 
to do something wild every day for the 
month of June. James McVey says: “I’m 
supporting The Wildlife Trust’s national 
challenge of spending 30 Days Wild. 
Every day in June they are asking you 
guys to do something wild. Now – that 
could be going camping somewhere 
if you’ve never been camping, it could 
be doing an off-road trail, climbing a 
massive hill that you’ve always wanted 
to do but never done – but it could also 
be something as simple as recycling if 
you’ve never recycled before or buying 
a reusable water bottle. It doesn’t have 
to be absolutely crazy - but it’s just a 
great incentive to get you guys thinking 
a little bit differently and getting active 
so make sure you sign-up and get 
involved!”

30 Days Wild pack
Sign-up to 30 Days Wild and you’ll 
get a free pack with a booklet of 
inspirational ideas for Random Acts of 
Wildness, a recipe for wild strawberry 
and thyme ice cream, wildflower seeded 
paper to sow, a wall chart to record your 
activities and wild stickers. There are 
special packs for schools with outdoor 
lesson plans and giant Random Acts 
of Wildness cards. Businesses can join 
in too, with tailored download packs to 
bring the ‘wild’ to work.

30 Days Wild 2018 
neighbourhood theme
This year’s theme is all about helping 
wildlife in your neighbourhood and our 
pack has inspiring ideas for sharing 
the challenge locally. See great ways 
to green-up your street - from carving 
hedgehog holes in fences to putting up 
bird and bat boxes and doing a local 
litter pick.

The Durrell Challenge 13K Race Results
Durrell was delighted to see nearly 600 people turn up last month for the third Durrell 
Challenge, including their global ambassador Henry Cavill. The line-up included entrants 
from 16 countries, and close to 40 VIP runners who all committed to raise funds in excess 
of £1,000 for the Durrell Wildlife Conservation Trust. The challenging 13K route started 
from Victoria Park in St Helier and took runners through beautiful green lanes up to Jersey 
Zoo where finishers were welcomed by family and friends. Durrell’s CEO, Lesley Dickie, 
commented on the event: “First of all a huge thank you to our ambassador, Henry Cavill, for 
once again returning to Jersey to take part in this event. We are also so grateful to all the 
runners that took part in this challenging run, particularly those who raised over £1,000 to 
support their work saving species both in Jersey and around the world”

The first man across the line was Dan Romeril in a time of 49:04 and the winning woman 
was Gemma Dawkins in a time of 55:40. Following the race, the Really Wild Day at Jersey 
Zoo saw visitors enjoying wild activities including barefoot trails, live music, wild yoga 
and special keeper talks. Younger visitors were sent on a mission around the zoo as they 
undertook the Superhero Safari sponsored by Appleby.
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New: first ever Big Wild Weekend!

Shining a light on the work of Sanctuary Trust
Over 150 Islanders gathered at Corbière at 4.30am to take part in 
the Sanctuary Trust’s inaugural Walk into Light, celebrating the 
trust’s seventh anniversary in April. The aim of the walk was to 
raise awareness of the work of the Trust, a charity which provides 
support and accommodation for men who have hit a crisis in 
their lives and have few places to turn.  It also raised over £6,000 
– money which will go towards funding the continued work of the 
Trust. Sponsors Jersey Electricity provided all walkers with battery 
operated candles to help light the way as they followed the route 
of the Railway Walk from La Corbière to St Aubin’s, with the first 
finishers arriving at the Parish Hall shortly after sunrise. They then 
enjoyed coffee and bacon rolls provided by St Aubin’s Café, with 
complimentary buses laid on by LibertyBus to transport them back 
to the start.

Trustee Sean Power, a co-founder of the charity, and one of the 
organisers of Saturday’s event, came up with the idea for the walk 
after noting the success of the Darkness into Light Walk first 
staged by the Pieta House charity in Dublin in 2009. He said he 
had been heartened by the response of everyone who took part and 
that, in addition to raising much-needed funds, the walk was also 
intended to raise the profile of the work of the Trust.

“The title of the walk is two-fold as not only were we walking into 
a gorgeous sunrise on Saturday morning, but it also about getting 
people out of the dark place they’re in and giving them the support 
they need to make a fresh start in life,” he added. “We’ve had people 
from across the island community taking part – young and old – and 
we’re indebted to all of the helpers and supporters, and especially our 
sponsors, for their efforts in enabling us to stage this event.”

Autism Jersey have sights on Machu Picchu
Trekking up to the lost city of Machu Picchu is on many a bucket 
list, and with good reason. And that is the destination for trekkers 
who sign up to Autism Jersey’s latest challenge, set for October 
2019. Using the organisation Charity Challenge, Trek Machu 
Picchu will follow the spectacular and uncrowded Lares Valley 
route, surrounded by snow-capped mountains, raging rivers, hot 
springs and remote mountain communities. This is a route which 
is off the beaten track, but it joins the Inca Trail on the last day for 
the 3,000-step ascent to the Sun Gate, where you see Machu Picchu 
for the first time. The ten-day trip is rated as ‘tough’ and described 
as ‘gruelling yet rewarding’. Accompanied by an experienced leader 
and guides, the hike is slow, allowing for acclimatisation to the 
altitude and the opportunity to enjoy the unique surrounds and 
traditional Peruvian culture.

Dr Helen Miles, the vice-chair of Autism Jersey who is joining the 
trek with her husband Richard, says: ‘Like the Kilimanjaro Trek in 
2014 and Morocco in 2017, this trek will be a real adventure – an 
opportunity to challenge yourself to do something a little different 
to raise money for an important cause – a purpose-built centre that 
will improve services for people with autism in Jersey.’ The trek 
is kindly being supported by Ocorian, whose Global HR Director 
Richard Summerfield says: ‘We are delighted to be partnering with 
Autism Jersey on this challenging expedition”. 

Autism Jersey are now looking for people to sign up. 
The departure will be on Thursday 17 October 2019 
and will run through the half-term. Anyone interested 
is asked to email Fundraising & Marketing Manager 
Caroline Moody at c.moody@autismjersey.org

The first ever Big Wild Weekend takes 
place 16th – 17th June! It’s a new ingredient 
for 2018 to mark the middle of the 30 Days 
Wild challenge.  Wildlife Trusts across 

the UK will hold special events – there are 
over 100 events taking place – including 
night safaris, wild festivals, seashore safaris, 
bioblitzes, mammal tracking, bushcraft, 

family nature nights, big wild picnics, wild 
river dips and much more…

Sign-up to take part in 30 Days Wild here! www.wildlifetrusts.org/30DaysWild
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What’s On.
This selection of events is taken from What’s On. Published quarterly, it’s the essential guide for visitors 
to the Island. If you have people coming to stay or you’re hosting AirBnBers, make sure you grab one 
from our transit hubs or Visit Jersey at Jersey Museum for them to keep as their companion for visiting 
Jersey. They’re packed with local information and fresh each season. Look out for the Autumn edition 
now. If you ever want listings in What’s On, register and upload details to Visit Jersey’s ‘Mylistings’ portal.

A rundown of key events from jersey.com this month (and beyond).

What’s On.
The offi  cial visitor guide to Jersey

THIS SEASON

Things to do Places to see AttractionsEvents & Maps Food & Drink

WELCOME TO #THEISLANDBREAK www.jersey.com

in partnership with

SUMMER  18

Life through a lens
Photographer Matt Porteous’ 
perfect weekend

A walk in the park
An Environmentalist’s walk of 
choice in Jersey National Park

09-JUN    8:00 - 14:00 
Vistra Jersey Kids’ Triathlon  
The Vistra Jersey Kids’ Triathlon event is designed to 
be fun and non-competitive and aims to raise valuable 
funds for the Bloodwise Charity through participation in 
a fun kids triathlon event. This event is open to children 
of all abilities, aged between 6 to 13 (School years 2 
to 8).  

 Les Quennevais Sports Centre, La Route des 
Quennevais, Jersey JE3 8LZ  15  £0 - £10  
+44 (0) 1534 505926  
enquiries@3dperformance.co.uk    
jerseykidstriathlon.com

09-JUN    20:00 - 22:30 
The Story of Guitar Heroes  
Jimi Hendrix, Eric Clapton, Hank Marvin, Brian May and 
Slash are just some of the outstanding guitar heroes you 
will have chance to experience in one amazing show. 
This phenomenal live concert style ‘rockumentry’ is 
performed by the extraordinarily talented and renowned 
musician Phil Walker, along with his exceptional band.  

 Gloucester StreetJersey JE3 8EQ  NA   
 £20 - £40 

+44 (0) 1534 511115  
boxoffice@jerseyoperahouse.co.uk    
jerseyoperahouse.co.uk

10-JUN    9:00 - 13:00 
Jersey Half  Marathon  
The Canaccord Genuity Wealth Management Jersey 
Half Marathon is a scenic, fast point-to-point road race 
which attracts around 400 runners. The Half Marathon 
can be run as an individual or as four person team (each 
team member must complete the half marathon), or 
alternatively run the 2 person relay with each runner 
covering approximately 10km.  

 St. Ouen’s Parish Hall, La Grande Route De St 
Ouen, Jersey JE3 2HY  8/9  £20 - £40  
+44 (0) 7797 768480  
runjerseyevents@gmail.com    
runjersey.co.uk

10-JUN    10:00 - 16:00 
Longhouse Living - Discovery Day  
Join Jersey Heritage at La Hougue Bie to discover how 
stone age people built their homes. Meet the experts 
who are building the Longhouse and are keen to 
share their skills with youngsters. They’ll be weaving, 
chopping, making and doing it all day. It’s a fun learning 
experience for all the family. Normal admission fees 
apply, Jersey Heritage members go free.  

 La Hougue Bie, La Route de la Hougue Bie, 
Grouville, Jersey JE2 7UA  13/20  TBA  
+44 (0) 1534 853823  
info@jerseyheritage.org    
jerseyheritage.org

17-JUN    9:30 - 17:00 
Father’s Day Special  
Dads go FREE! Treat your dad to some outdoor 
adventure this Father’s Day. When you book in as 
a family, your dad’s place is free! Tackle our aerial 
trekking course, fly down the zip wire and brave the 
biggest swing in Jersey. It’s just £120 for a family of 4 or 
£70 for a family of 3, for 3 hours. Different activities and 
full days are available.  

 Valley Adventure Centre, La Mont a la Brune, 
Jersey JE3 8FL  15  TBA  
+44 (0) 1534 638888  
info@valleyadventure.je    
valleyadventure.je

16-JUN    14.00 
The Dandara Colour Run 2018  
Family Nursing & Home Care is hosting Jersey’s second 
colour run. The 2nd Annual Dandara Colour Run will 
take place on Saturday 17 June along St. Aubin’s Bay. On 
the day, participants will run or walk a 5km circular route 
along the beach at St. Aubin, to Bel Royal and back, 
whilst being showered in five different coloured paints.  

 St. Aubin’s BayOpposite Grand Jersey, St. 
HelierJersey JE2 3QA  NA  £20 - £40  
d.farley@fnhc.org.je    
facebook.com/events/612271065647657/

19-JUN    20:00 - 22:00 
Janette Merilion Talk  
The Jersey Gardening Club are pleased to have 
Janette Merilion, a well-known horticultural lecturer 
and historian with a successful garden design business 
based in central Lincolnshire, coming to discuss ‘Some 
of her Favourite Gardens’. Non members and visitors are 
welcome for an entrance fee of £5 per person, per visit.  

 La Grande Route de St Laurent, Jersey JE3 1NG 
  7/7a  £0 - £10  
+ 44 (0) 1534 861672  
jenniferrendell58@gmail.com    
parish.gov.je/stlawrence

22-JUN    14:00 - 16:30 
Judith Queree’s Garden Tour & Tea  
In association with the Royal Horticultural Society, Judith 
will be offering a tour of her garden followed by tea 
and cakes. Her award winning organic garden contains 
many rare and unusual plants, most being herbaceous 
perennials, whilst a large collection of sculpture adds 
interest and drama. Tea and homemade cakes are 
served on the patio.  

 Creux Baillot Cottage, Le Chemin Des Garennes, 
Jersey JE3 2FE  8/9/12  £10 - £20  
+44 (0) 1534 482191  
judith@judithqueree.com    
judithqueree.com

22/ 23 JUNE   17:30 - 21:00 
Sunset Concert at Mont Grantez  
Enjoy live music in the beautiful setting of the natural 
amphitheatre at Grantez overlooking St. Ouen’s Bay. 
Bring a picnic and enjoy fantastic live music as the 
sun sets. 2018 sees another great selection of musical 
performances - this is the ultimate way to experience 
the delights of Jersey at this very special time of year.  

 Grantez, Les Mont Grantez, Jersey JE3 1GX  
9/12a  Free  
+44 (0) 1534 483193  
donna@nationaltrust.je    
nationaltrust.je

22-24JUN   9:00 - 17:00 
Galaxy - A Sci-Fi Celebration!  
Sci-Fi event for the whole family. Exhibitions/props, 
photo opportunities, activities, face painting, games 
and much more. Tickets can be purchased at the Jersey 
Opera House for your chance to obtain passes to meet 
our special guests from the original Star Wars movies, 
as well as movie screenings and Live Shows Including 
‘Boogie Storm’ from Britain’s Got Talent.  

 Radisson Blu Hotel, The Waterfront, Jersey   
JE2 3WF  NA  TBA  
+44 (0) 1534 511115  
michael.prestigeevents@outlook.com    
prestigeeventsjersey.com

23-JUN    3:00 - 22:00 
State Street Around Island Walk  
2018 will see the 28th running of the Around Island 
Walk. This tough challenge, along with the beauty of 
the route that passes along Jersey’s beautiful coastline, 
sandy beaches, dramatic cliffs and stunning countryside, 
makes this a fundraising event with a difference. It has 
established itself as the premier island walk.  

 Elizabeth Harbour Ferry Terminal, St. Helier, 
Jersey JE1 1HB  NA  £40+  
+44 (0) 1534 859000  
islandwalkjersey@gmail.com    
islandwalk.je

28-JUN    19:00 - 23:00 
Jersey Style Awards  
This exciting red carpet, black tie gala dinner will shine 
an international spotlight on, local tourism, food and 
travel, arts, culture and style from our special island. 
The award ceremony will honour, nurture and recognise 
local talent, as well as international tastemakers, from 
the ‘worlds’ of music and fashion.  

 Royal Jersey Showground, La Route de la Trinité, 
Jersey JE3 5JP  4  TBA  
+44 (0) 1236 82655  
karen@hartmannmedia.co.uk    
jerseystyleawards.com
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Factory Crafty Beers
STREETLIFE BEER AND GIN FESTIVAL

27TH APRIL

In the first few years we operated Gallery 
it seemed that advertising and marketing 
agencies used to get together quite a bit. 
It seemed like ages since all the agencies 
Factory (who publish Gallery) deal with 
had met socially so last month we invited 
them all to The Streetlife Beer and Gin 

Festival for a creative industry catchup. 
This great little festival event is only a year 
old but already feels like a worthy and solid 
addition to the Jersey events calendar. We 
look forward to more Dead Ponies with 
creative types next year.

Claude Francis Barry 
Exhibition Launch
CCASM

WEDNESDAY 2ND MAY 

Stonehage Fleming, one of the world’s 
leading independently owned family offices, 
recently had the pleasure of hosting a 
preview of the masterworks by the late Sir 
Claude Francis Barry at CCaSM Modern & 
Contemporary Art Gallery in St Helier. The 
exhibition was introduced by the Directors 
of the CCaSM, Chris Clifford and Stephen 
McCoubrey, who welcomed the opportunity 
to commemorate and pay tribute to one of 
Jersey’s modern British master painters. Ian 
Crosby, Chairman and Ana Ventura, Head 

of Family Office for Stonehage Fleming in 
Jersey, as well as their Group CEO, Giuseppe 
Ciucci, were there as key representatives in 
support of this local initiative.  Sir Claude 
Francis Barry led an enigmatic life travelling 
across the world capturing different events, 
phases and styles across London, Moscow, 
Tuscany and the South of France. Described 
by some as “the greatest artist you’ve never 
heard of”, Sir Claude Francis Barry in his 
later life moved to Jersey where he remained 
until his death in 1970. 
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Family First Launch 
THE ROYAL YACHT HOTEL

THURSDAY 10TH MAY

Family First has been established to 
provide support to families of children 
in Jersey with illnesses who require off-
island treatment. They are a professional 
service providing practical support and 
help in locating resources, services and 
funding provided by government and 

voluntary organisations in Jersey. The 
event last month celebrated the launch 
and was attended by members of the 
statutory services and the voluntary 
sector, who will be working in partnership 
with the Family First service.

Terrace Relaunch
L’HORIZON HOTEL AND SPA

FRIDAY 18TH MAY

St Brelade’s Bay is the most picture 
perfect of our beaches and the terrace at 
the L’Horizon arguably offers the best 
location to sit and take in the Jersey 
beachfront experience. Last month, after 
a significant investment and with the 
help of local providers CP Interiors, the 
newly refurbished terrace was opened to 

the public. Sporting a new outside bar, 
new low sociable seating areas and an 
all-weather canopy, if required, all sided 
by seamless glass that presents the beach 
in high definition to those that choose to 
sip their drinks in sheltered tranquility. 
Definitely worth checking out!
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Private Client Dining Club 
Ladies Events Launch
ROYAL YACHT 

THURSDAY 3RD MAY

Private Client Dining Club have 
successfully launched the first PCD Ladies 
Event in Jersey on Thursday 3rd May at the 
Royal Yacht Hotel’s Sirocco Restaurant. The 
event was kindly sponsored by Hawksford 
and Quilter Cheviot and hosted by PCD 
local representative Kristin Morris.  The 
event saw 100 women from across the 

private wealth sector in Jersey - from as far 
afield as Geneva - coming together for an 
informal evening of networking and lively 
debate. Guests were treated to drinks and 
canapes while listening to an uplifting 
and inspiring speech from VIP speaker, Dr 
Tessa Hartmann CBE.

10 Years Celebrations
ALIGN HEALTH AGENCY LIDO 
MEDICAL CENTRE

THURSDAY 3RD MAY

Marie-Christine Dix celebrated 10 years 
serving the island as a Chiropractor and 
Health Specialist and to mark the occasion 
an exclusive drinks event was held at Align 
Health Agency up at the Lido Medical 
Centre and catered by La Belle Gourmande 
Deli. Clients who had been regular patients 

of Marie-Christine’s since the beginning 
were invited to the celebration alongside 
other therapists with whom she has worked 
closely with and GP’s, Consultants and 
other health specialists. 
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Donald Hamilton-Fraser 
Exhibition Launch 

CCA GALLERIES
THURSDAY 10TH MAY 2018

Last month Cecil Wright & Partners 
established a Channel Island office, 
creating the only large yacht Sales and 
Charter brokerage in the islands. The firm 
now operates from Royal Court Chambers, 
joining CCA Galleries International and 
TEAM Asset Management in the stunning 
gallery space and offices at 10 Hill Street. 
To celebrate the culture of the building, 

they chose to sponsor an exhibition of 
the Scottish colourist, Donald Hamilton-
Fraser, an artist whose work particularly 
resonates with the firm. The exhibition 
launch and drinks reception celebrated 
the extension of Cecil Wright’s discrete 
and personal service, now offered direct to 
Channel Islands-based clients.

Travelmaker Opening Event
THE CLUB HOTEL & SPA
MONDAY 30TH APRIL

As part of the official opening of their 
exclusive travel store at 57 La Colomberie, 
Travelmaker By Design were delighted to 
welcome TV and Travel Presenter, Anita 
Rani. Carl Winn, Head of Travel at The 
Channel Islands Co-operative Society 
said, “It was a great privilege to welcome 
Anita for this special evening. It gave our 
valued customers an opportunity to ask 

Anita questions about her travels and the 
places she would recommend. As a brand 
we try to offer customers a truly luxurious 
travel experience that will leave them 
with memories for a lifetime. Hearing first 
hand stories from someone who is as well 
travelled as Anita was a fantastic one-off 
experience.”
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Gallery 150 Party
SAMPHIRE & THE DON

FRIDAY 11TH MAY

It had been a while since we’d had a party 
for clients and contributors and the gear 
change of Ormer into Samphire seemed 
like the perfect opportunity to get some 
people together, eat, drink, make cocktails 
and catch up. The team at Samphire did an 
great job with an amazing set of canapés 
and buffet from Lee while we tried to drink 

them out of Pimms. Everyone got invited 
to mix their own cocktails before we moved 
the party upstairs to The Don, finishing 
off with flowing drinks, late night snacks 
from Street and tunes from Ben Newman. 
Thanks to everyone that came along!





ADVERTORIAL

This year, The Revere Hotel in Kensington place is 
celebrating sixty-five years of service in the hospitality 
industry. As with many things in life, its origins aren’t exactly 
precise but it is known to have started out as a 17th century 
Coach House, which later became the Leicester Hotel. It 
is also understood that the hotel had been used as living 
quarters for German Officers during the Occupation amid 
the Second World War. 

The Doran family have owned The 
Revere Hotel since 1952, when an 
entrepreneurial Marshall Doran moved 
to Jersey, bringing with him an eclectic 
mix of English antiques and the zany 
buzz of New York food. He possessed 
a strong American accent and drove a 
navy blue Buick convertible around the 
lanes of Jersey.  Marshall had spent the 

previous 15 years living in New York, 
serving in the American merchant 
navy, torpedoed off Africa by U181 
commanded by Captain Wolfgang 
Lüth and surviving to complete over 
200 transatlantic crossings on the SS 
America - the passenger liner commuting 
between NY and Southampton.  He would 
import English antiques and silver to 

the US and sell them in an antique shop 
he opened on 8th Avenue.  So when he 
moved to Jersey, he was well stocked 
with artefacts to enhance the Candlelight 
Grill.  Ridiculously, he had silver handled 
crystal claret jugs and silver candelabras 
on the restaurant tables - and many fine 
period pieces still adorn the walls. 

After surviving his first season, Marshall 
married Joyce Peart in April 1953 and 
welcomed their son Paul Marshall Doran in 
April 1954. Paul was to become the second 
generation to manage the hotel. Together, 
Marshall and Joyce made a formidable 
team through the fifties and sixties, and it 
was well-known as one of the best places to 
be seen in the Channel Islands. There have 
been a few videos uploaded to YouTube of 
The Beatles, no less, staying at the hotel 

A HISTORY OF HOSPITALITY
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during their tour of 1963, and, from the 
stories I’ve heard, they certainly wanted to 
stay more than “Eight Days a Week”. With 
guests such as The Bachelors, John Denver 
and Barbara Windsor also staying, you 
could see why everybody’s favourite 007, 
Sean Connery, was also a keen guest. 

Marshall was a collector of many things; 
including art and all manner of armour - 
plenty of which you can find throughout the 
hotel. There are granite archways everywhere, 
massive wooden beams salvaged from 
shipwrecks, the most amazingly ornate, 
hand-carved bar and there is even a granite 
tower out by the pool area. As it is often said 
though, ‘behind every great man, there’s a 
great woman’ and this is certainly true of 
Joyce, who doesn’t seem to have received the 
recognition she deserves. As I understand it, 
Joyce was a “powerhouse” and “the driving 
force behind the hotel’s success” as Paul Doran 
kindly informed me. Whereas Marshall was 
behind much of the design of this 17th-century 
citadel, Joyce was an intelligent, charming and 
vivacious leader with a high IQ who engaged 
with guests from 1953 to 1986! She was such a 
personality that people couldn’t get enough of 
her witty and erudite presence.

The Dorans have been keepers of an 
incredibly unique piece of Jersey history 
for over sixty-five years, spanning three 
generations (soon to be four). This family 
has, quite literally, built a legacy that is 
unrivalled in modern-day Jersey. Did you 
know that Marshall Doran built Fliquet 
Castle, also known as Fliquet’s Folly by St. 
Catherine? You do now. I mean, come on… 
he built a castle! If you haven’t yet visited 
The Revere Hotel, with its “Riviera style 
fortifications” inside - now is the time.

With 56 rooms and two restaurants 
- Doran’s Courtyard Bistro and 
the Candlelight restaurant - you can rest 
assured that you won’t be disappointed. 
Doran’s Courtyard Bistro has flagstone 
flooring and real solid oak beams. Even 
the bar is made of solid wooden beams. If 

there were another invasion, I would want 
to be billeted here. The door to Doran’s is 
a substantial solid wood door, cantilevered 
with weights to help you open and close it, 
yet another Marshall insight. The menu here 
is all about local fish, seafood & some of the 
finest steaks. The low ceilings add that kind of 
hunkered down comfort you really want - just 
walk in and you’ll see what I mean.

The Candlelight allows for an almost 
medieval setting, but with modern comfort. 
They cater for Medieval banquets too, where, 
upon request, you can be given both King 
and Queen thrones, just to add to that 17th-
century vibe you’ve been looking for. With 
two working fireplaces, you may well wish 
to summon your own court to attend your 
coronation (or birthday, or whatever), and 
make sure you sample a libation from the 
blackened, hand-carved bar. The amount 
of granite and wood in here doesn’t just 
support the building’s history, it supports 
a feeling of belonging - a cosy feeling of 
acceptance. You could travel the world to find 
a place like this but you don’t have to - it’s 
right here in St. Helier. They are open for 
dinner Tuesday through Sunday and offer 
a palatial Sunday lunch. They also offer 
Spanish-themed nights on Wednesdays, just 
to cement that “Riviera” decree. Be careful 
if you order the following dish after one 
too many flagons of mead, but you really 
have to try the “Drunken Bullock” which is 
something they are internationally famed 
for. The “Drunken Bullock” is a Rib-eye steak 
that arrives in flames, on a sword. You need 
to see this - it is amazing. This isn’t a glorified 
meat skewer, it’s a huge sword with a cut of 
meat on it that might even dethrone the most 
carnivorous among you.

The Revere Hotel is to be revered, and is, 
unsurprisingly, still going strong. There are 
a fourth generation of Doran hoteliers to 
be born in August, and general manager 
Mathieu Doran is very pleased to be part of 
the Revere’s rich history as well as looking 
forward to the family’s future. 

There have been a few videos uploaded to YouTube of 
The Beatles, no less, staying at the hotel during their tour 
of 1963, and from the stories I’ve heard, they certainly 
wanted to stay more than “Eight Days a Week”. 

CLOCKWISE FROM TOP LEFT: Tanios, Isabelle, Manuel, Mathieu, Piotr, Alexandra & Anna Maria
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WANDERLUST

WORDS Rebecca Evans

Now this may come as a surprise, but back in 2014, according 
to the observant people at ABTA, city breaks officially 
overtook beach holidays as the most popular getaway for 
Brits. Over 53% of the population took a city break in 2017, 
compared to just 38% who hit the beach. For many city 
breakers, one of the main motivators in their decision, along 
with the culture, food, nightlife and sheer joy of visiting 
somewhere new, is shopping. For those whose local high street 
leaves a little to be desired, the attraction is even stronger.

Thousands of people every year head off 
to a new destination in order to pound 
the pavements and their plastic. With 
their own bi-annual fashion weeks, 
London, Paris, New York and Milan are 
the couture capitals, but always keen to 
be different (and because I’ve written 
about 3 of those in recent issues) I’ve 
gone freestyle for the Vogue issue and 
bring you a selection of shopping hot 
spots you might not have considered.

LEEDS 
I know what you’re thinking. Leeds?!? Most of us Islanders 
seem to pick London, Southampton or perhaps Liverpool 
for our retail therapy, but 20 years of residency and regular 
return visits qualify me to tell you that Leeds should not be 
overlooked. The compact and easily walkable city offers 
just about everything you could wish to purchase, from high 
fashion to high street.

The Trinity Centre opened in 2013 to much fanfare, transforming a 
formerly unloved area into a stylish home for 120 popular brands, 
along with restaurants, street food trucks and cocktail bars. A short 
hop across bustling Briggate, main artery of the town centre, brings 
shoppers to the architecturally stunning covered arcades of Victoria 
Quarter and Victoria Gate. Home to Harvey Nichols, Louis Vuitton 
and Vivienne Westwood among a host of others, this is where to 
splash some serious cash.
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If, like me, you’d prefer NOT to bump into 
someone wearing the same dress (Memories 
of the Mourant Summer Ball 2006 haunt me 
to this day) then head to the balconied Corn 
Exchange, or twin historic arcades of Queens 
& Thorntons where indie boutiques, vintage 
shops and local designers abound.

Once you’re all shopped out, refuel at 
one of the city’s overwhelming choice of 
restaurants, before sampling the vibrant 
Northern nightlife and smart new Victoria 
Casino - just please don’t paint the town red; 
we’re still smarting over that 2011 defeat to 
Man Utd.

Getting There: Jet2 operate from Jersey to Leeds 3 times weekly between May and 
September. Flights from £75 return. 

BARCELONA
Not exactly a ‘secret’ destination, receiving 250 million visitors a year, but whilst 
most flock for the culture, cathedrals, clubbing and Catalan cuisine (all perfectly 
decent reasons to visit), the shopping in Barcelona also takes some beating.

On the famous Passeig de Gracia and intersecting Avenue Diagonal, Spanish high 
street favourites Zara, Mango, Pull & Bear and Springfield sit comfortably beside luxury 
international brands such as Jimmy Choo, Chanel and Rolex. There is no visible divide here 
between budget and blow out. Perhaps this goes someway to explain the relaxed yet polished 
Spanish style I covet?

Those looking for something a little more unique should head for the El Raval area, just off 
La Ramblas boulevard, where boutiques and vintage shops line the narrow lanes. This is 
authentic Barcelona, where hip locals hang out in record stores, or sip cortados at street cafes. 
On a Saturday afternoon the atmosphere ramps up a notch, when stores spill out onto the 
street, to be joined by neighbourhood residents hosting pop up stalls.

No visit to Barcelona (or indeed any Spanish city) would be complete without a visit to El 
Cortes Ingles; the expansive department store that makes the local offering look positively 
bijou by comparison, and evokes memories of Spanish exchange trips, buying make up and 
short skirts to smuggle back home. The Barcelona flagship branch is 9 stories high, and 
packed with potential purchases.

Bear in mind when planning your Spanish 
Spendathon that, much like home, most shops 
stay shuttered on a Sunday, and independent 
retailers often honour the traditional siesta.

Getting There: Short breaks to Barcelona are 
available direct from Jersey in September and 
October. See www.flydirect.je for details.

“No visit to Barcelona (or indeed any 
Spanish city) would be complete with 
a visit to El Cortes Ingles; the expansive 
department store that makes the local 
offering look positively bijou by comparison”

CONTINUED
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MARRAKECH 
Mix retail therapy with a real experience in Marrakech. Far 
from the orderly and air-conditioned shopping malls of the 
UK, dive into the bustling Souk and test your haggling skills over silk caftans, 
quality leather goods and traditional babouche slippers. A suggested starting 
point for the first timer is to go in 60% lower than the asking price, and work your 
way back up from there, to a price that leaves both shopper and seller smiling.

Intoxicating, fascinating and perhaps at 
times a little disorientating, the shopping 
experience here is like nowhere else on earth. 
Feast your eyes and ears on the endless 
array of goods, watch artisans at work, sip 
mint tea over negotiations, and enjoy the 
endless sales patter and banter of countless 
enthusiastic traders. Aside from some small 
concessions to modern taste, the souk has 
operated largely unchanged for over 1000 
years, and it’s easy to imagine you’ve slipped 
back in time.

Just a few steps away from the throng, the 
narrow maze-like alleys of the medina hide 
a plethora of trendy boutiques and design 
led concept stores, offering everything from 
loafers to lanterns, from soap to soup bowls. 
Prices are higher here, and likely to be fixed, 
but bargains are still to be found for this 
level of craftsmanship and quality.

To complete the experience, stay in the cool 
oasis of a central riad rather than an out of 
town resort hotel, and soothe your aching 
legs with a vigorous steam and scrub at one 
of the many hammams; a word of warning 
to the bashful, bathers are rarely required, 
however a short period of public nudity will 
be worth it to emerge relaxed, radiant and 
glowing. Probably.

Getting There: British Airways and Easyjet operate from London Gatwick 
to Marrakech regularly. Prices from around £80 return.

“Intoxicating, 
fascinating and 
perhaps at times a 
little disorientating, 
the shopping 
experience here is 
like nowhere else 
on earth.”

CONTINUED
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RAISE YOUR HEMLINES…

AND REWRITE THE RULES OF LOVE AS 

‘THOROUGHLY MODERN MILLIE’ COMES TO TOWN

‘A spectacular evening of song, dance – and the kind 
of comedy genius guaranteed to give your chuckle muscles a 

proper workout…full of show-stoppers… not to be missed’  
- REVIEWS HUB

The winner of six Tony Awards including Best Musical, 
Thoroughly Modern Millie, is based on the Academy Award-
winning film starring Julie Andrews, taking you back to the 
height of the Jazz Age in New York City, when ‘moderns’ 
including a flapper named Millie Dillmount were bobbing their 
hair, raising their hemlines and rewriting the rules of love.
Broadway’s Smash Hit, Thoroughly 
Modern Millie, is coming to the Jersey 
Opera House for five days this summer 
from Tues 31 July – Sat 4 August. Hayley 
Tamaddon (Coronation Street, Emmerdale, 
Shameless, Waterloo Road) is in the title 
role of Millie with Lucas Rush returning as 

the evil proprietor of the Hotel Priscilla 
for ‘Single Young Ladies’, Mrs Meers. 
From explosive tap numbers to a ‘Fred and 
Ginger’ dance routine on a window ledge, 
songs Gimme Gimme and Not For The 
Life of Me this is a brilliantly funny and 
entertaining show for the family.
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When did you start acting?
I started at six and went to my local drama 
school in Blackpool and loved it. Then I 
went to London aged 16 to attend drama 
school where I trained in everything, 
dancing, singing and musical theatre.
 
What was it like working on two of the 
UK’s most popular soaps?
I loved being in Emmerdale and Coronation 
Street, they are both brilliant shows and 
they taught me so much. I had great fun 
and made life-long friends.  My character 
on Emmerdale, Del Dingle, was a brilliant 
character to play! To this day people still 
ask me about her. Andrea in Coronation 
Street was great fun and working alongside 
Craig Charles and Simon Gregson everyday 
was amazing! I didn’t stop laughing!
 
Which character (Delilah or Andrea)
 did you prefer playing?
They were both so brilliant I couldn’t 
possibly choose! Delilah was my first big 
role, which had a huge impact on my life. 
When I later played Andrea I was older and 
wiser. They were both brilliant roles to play! 
I’m a lucky woman.
 
Audiences will also recognise you from 
winning the fifth series of Dancing on 
Ice – how tough was it to learn to skate 
and dance? 
I loved Dancing on Ice and I was so lucky 
I got to do the show twice! It was so hard 
to learn how to skate but I completely fell 
in love with it. I still am in love with it! 
Unfortunately I haven’t been able to skate 
for a long time due to being in stage shows. 

Torvill and Dean are absolute legends and 
are now good friends. Dancing on Ice is like 
family now!
 
You have been in many stage 
productions – which has been your 
favourite role to play and why?
Well I seem to keep getting all my dream 
roles so it’s hard to choose just one. I loved 
playing Roxie in Chicago, Morales in A 
Chorus Line and obviously Millie, which 
I’m playing right now! Millie is by far the 
biggest role I’ve played to date.
 
What do you prefer – acting on stage 
or screen – and why?
I love both stage and screen and I feel 
very lucky that so far in my career I have 
managed to do both. Stage is so much more 
nerve-racking though because it’s live and 
if you go wrong everyone sees it! I also love 
filming so much. I find television and film 
just magical.
 
What attracted you to the role of Millie?
The role of Millie is one of those dream 
roles for a female.  It’s a huge part and I’ve 
always wanted to play it.
 
Tell me more about Thoroughly Modern 
Millie – what can audiences expect?
Thoroughly Modern Millie is a musical set 
in the 1920’s. I play the title role of Millie 
Dillmount, a young girl who leaves her 
home in Kansas for New York in search of a 
rich boss to marry! It’s such a fun show with 
lots of fantastic songs and brilliant dances, 
audiences will leave the theatre tapping 
their feet!

What has been your favourite 
moment of the show so far?
My favourite moment of the show is the 
final song I sing. It’s also the scariest 
moment as it’s just me alone on stage, it’s a 
pinch myself moment.
 
Are you superstitious? Do you have any 
pre-show rituals?
I’m a little superstitious. My favourite shoes 
broke in the middle of a show the other day 
and I refused to put on a brand new pair in 
case something happened!
 
What has the audience reaction been 
like on the tour so far?
The first few weeks have gone brilliantly! 
The audiences seem to love it and we’ve 
had standing ovations, which have made 
me cry with pure joy!

Contact the Box Office on 511 115 or book tickets online at www.jerseyoperahouse.co.uk

As the UK Tour progresses Hayley Tamaddon takes 
time out of her busy routine to tell us a bit about 
herself and this amazing show.

Thoroughly Modern Millie will be showing at Jersey Opera House 
from Tues 31 July – Sat 4 August with five evening shows and 
three matinees. 

Why not take a break from the surf and book yourself and your 
family/friends tickets for a show of madcap merriment, spectacular 
dance routines and great songs!
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ARTIST UPDATES: 
NEW STUDIOS & NEW WORK
Ahead of the Skipton Open Studios this year, we went out to meet a 
couple of Jersey’s artists who have, in one case a new studio exhibition 
on the horizon in one case and, on another, a new St Helier gallery studio 
space. Sara Felton caught up with Jason Butler and Ian Rolls.
WORDS Sara Felton
PHOTOGRAPHS Rod Bryans

SEEKING FURTHER
JASON BUTLER

It’s hard to believe that two years have gone by since the first time 
I met professional Jersey based artist Jason Butler. He was just 
then considering putting on a solo exhibition, the first in his new 
studio/gallery of a new body of work, ‘Seekers’. Well, lots has 
happened since that first meeting.   

When we first met Jason he had just taken 
on his vast inspiring old warehouse and set 
up his studio space, based in Commercial 
Buildings. You’ll find him in his studio 
five or six days a week and like most of us 
working within the confines of an office he 
works a full day - treating it as a discipline 
allows him to remain focussed. ‘Being an 
artist, like lots of jobs, is hard work. You 
have to love the hard work and that’s what 
keeps me going.’

Jason continues to work solo in his space 
and embraces the freedom this provides. 
Finding the solitude inspiring rather than 
isolating ‘it allows me to really focus on 
the work that I’m producing and it also 
allows me the chance to listen to the work, 
something I’ve learnt to do more now.’

Now he’s set the date for his latest 
exhibition, he’s working towards that 
October date with gusto and alongside 
his own work he’s also welcoming portrait 
commissions. I’ve always wondered what 
it would be like to commission a portrait. 
Seeing how beautifully Jason captures 
his subjects has me seriously considering 
immortalising myself on canvas, they 
really are something to behold. His award 
winning portrait commissions can capture 
a moment in time and can feature one or a 
group of people.

His current body of work has moved on 
from that which formed his exhibition 
‘Seekers’. So, what can we expect to see? 
‘The new paintings still contain imagery 
similar to the ‘Seekers’ series however this 
work is dealing more directly with abstract 
concerns. The colour and surface of the 
paintings have also become very important. 
It’s been a big couple of years for the work 
as I have been pushing the paintings hard 
and I’m always trying to ensure I am out of 
any comfort zone. Working with a gallerist/
dealer in London/Paris has also been 
significant in that I’ve had new input into 
how the work is progressing.’

His exhibition will once again see him 
turning his studio into a gallery for a 
number of weeks. During this time Jason 
will hold a series of events collaborating 
with various groups and institutions in 
the island to encourage as many people as 
possible to interact with the work.

The exhibition will run throughout 
the month of October with dates to be 
confirmed soon.

@Jasonbutler1970 
 www.jasonbutlerartist.com
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Being an artist, like lots of 
jobs, is hard work. You have 
to love the hard work and 
that’s what keeps me going.”

“



ON STREAM
IAN ROLLS & RUTH BAIER-ROLLS

Jersey based artist Ian Rolls and ceramicist Ruth are on the cusp of 
opening the doors to the beautiful Pitt Stream Gallery. The small 
but perfectly formed space, part of the Foot Buildings renovation 
project, will allow Ian to showcase his ‘uniquely wayward and 
quirky creations’ and Ruth will both produce and show her work.

Having never previously had a permanent 
town-based space the pair were inspired by 
plans shared by the National Trust for Jersey 
back in September 2017 at the Foot Buildings 
open day. ‘Ruth and I were so impressed by 
the restoration of the old cottages, at that 
very early stage, that we enquired whether 
a tenant had been found for the small retail 
unit next to the old Foot record shop. On 
hearing that the unit was unclaimed we put 
our proposal forward for a small gallery and 
ceramics workshop to the Trust, and were 
delighted to have it accepted.’

Since then the pair have turned the idea of 
how best to use the former hoover repair 
shop over incessantly in their minds - 
without being able to physically get into 
the building, other than to see how the 
renovation work was progressing. Nine 
months later, they are finally able to get 
inside the unit and start to make their plans 
a reality. They’re hoping to have things 
finalised just in time for the Skipton Open 
Studio event, which will see The Pitt Stream 
Gallery open their doors to the public.

The gallery will show mostly a frequently 
changing display of Ian’s own work in 
all its forms. ‘These will include original 
watercolours, paintings on oil and acrylic 
on a variety of unorthodox supports, limited 
edition prints and greetings cards as well 
as a number of surprises including quirky 
found material boats and jewellery and 
much more... there are no boundaries!’

Ruth will be using the space as a studio 
and will also show her ceramics pieces, 
both hand-built and wheel-thrown. But, 
not wanting to keep the space just to 
themselves, they’re also hoping, as the 
space becomes more established, to have 
small group exhibitions and the gallery will 
be available to hire by other artists for a 
mini showcase exhibition.

The incredible work by the National Trust 
for Jersey has seen Pitt Street transformed 
from a dark and dingy cut through into a 
beautiful area full of character. The street 
itself has been transformed into a “River 
of Light”, a percentage for art qualifying 
scheme which references the ancient 
stream that runs under the ground in the 
area and is carved with inscriptions about 
the history of the parish.

Alongside the gallery you’ll also find the 
recently opened Locke’s Coffee Shop 
run by Ella and Drew, which, thanks to 
their alfresco licence, Ian hopes will see a 
plethora of exciting creative opportunities 
unfold, watch this space...

“On hearing that the unit was 
unclaimed we put our proposal 
forward for a small gallery 
and ceramics workshop to the 
Trust and were delighted to 
have it accepted.”
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The annual two day festival run by the National Trust 
for Jersey in association with Ashburton Investments is 
celebrating the 10th anniversary.

SUNSET CONCERTS

Tens of thousands of friends and 
families have enjoyed a mixture of local 
and international performers in the 
surroundings of Jersey’s stunning west 
coast, raising over £70,000 to conserve 
vulnerable habitats over the past ten 
years. The Sunset Concerts continue to 
raise the profile of the coastline campaign 
to help safeguard Jersey’s natural and 
built heritage for future generations, as 
well as the importance of leaving nothing 
but footprints and taking away nothing 
but memories.

With perfect harmonies and an enchanting 
mix of original and cover songs, local band 
Midriff will get the festivities underway on 
Friday night. Headliners The Kim Syvret 
Quartet will then play a set of American 
Songbook classics; expect a perfect blend 
of traditional jazz with some intriguing 
contemporary innovations during the 
exciting performance!

Saturday openers Hot Juice take their 
influences from bands like the Rolling 
stones and the Arctic Monkeys, their music 
is nearly impossible not to move to.

Then one of Jersey’s newest bands, Sister 
Disco embrace the fashion, flamboyance 
and grooves that made the 70’s such 
a vibrant time for music, playing the 
classics that guarantee a party as the sun 
goes down.

The Sunset Concerts are a fun way for all 
ages to engage with and invest in our rich 
natural environment. The family friendly 
open-air concerts have become firm fixtures 
in the summer calendar and are held in the 
beautiful natural amphitheatre of Grantez 
as the sun sets over St Ouen’s Bay.

Both evenings are free with a £5 charge per car for on-site 
parking. All proceeds go towards the National Trust for Jersey’s 
Coastline Campaign. Parking tickets can be bought online at 
www.nationaltrust.je/events

Gates open from 5:30pm with performances starting at 7:15pm. 
Remember to bring a picnic to enjoy while the music plays and 
take everything with you when you go.

Keep up to date with all the latest news on the Sunset Concerts in association with Ashburton Investments by 
following @SunsetConcertsJersey on Facebook and Instagram. #SunsetConcertsJersey

“The Sunset Concerts 
are a fun way for all 
ages to engage with 
and invest in our rich 
natural environment.”
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Skipton Open Studios, sponsored by Skipton International and produced by ArtHouse Jersey, 
celebrates and promotes Jersey’s diverse creative community of artists and makers, providing 
both visitors and Islanders exclusive access into artists’ working studio spaces across the 
Island. This year over seventy artists are taking part, with additional artists participating in 
group displays of their work as part of pop-up exhibitions. This includes exhibitions at 10 and 
20 Commercial Buildings, La Folie Studios, the Frances Le Sueur Centre and a number of 
Jersey’s unique historic properties, such as Le Moulin de Quetivel Mill.

PHOTOGRAPHS Holly Smith

DATES FOR THE DIARY! 

However, this year it’s not just about the 
studios. They’ve grown the programme to 
feature a broad variety of unique events for 
the wider public. They are strong believers 
that art is for everyone, and want to see 
people who wouldn’t typically enter arts 
spaces, cross the threshold and have a go. 
Below are five new projects taking place 
outside of the studio visits:

Former Police 
Station Takeover
They will be running a ten-day ‘takeover’ 
of the former police station, Piquet House, 
in the Royal Square. As the epicentre for 
Skipton Open Studios, it will be the venue 
for several artistic projects and exhibitions, 
as well as an information hub for finding 
out more about the full programme of 
events and studio locations. Piquet House 
will also be home to a number of pop-
up events, such as ‘The Story Exchange’ 
installation, curated by Sarah Taylor, who 
is interviewing local artists for their stories. 
This will be archived as part of a growing 
collection of Jersey voices. Nick Romeril 
will be using the site to show, for the first 
time, some of the paintings and studies 
from his recent residency aboard the HMS 
Proctor, travelling to Antarctica, as well as a 
virtual-reality film created in collaboration 
with FLUX.
Piquet House will be open 10am – 5pm, 
Saturday 23 June – Sunday 1 July.

Food Styling & 
Photography Workshop
Whether you’re a budding food 
photographer, or a self-proclaimed foodie, 
this event will teach you to snap Instagram-
worthy dishes and to style your plate like a 
true chef.
Run by The Bean Pot and 
Photographer Holly Smith, the event 
will take place at Piquet House 
on Sunday 24th June, booking in 
advance required.

Drink and Draw
Hosted by Abi Overland at the speak-easy 
styled cocktail bar, Project 52, this event is 
a human figure drawing night with a twist! 
Open to both trained artists and first-
timers, they’ve got some tricks up their 
sleeves to make it an entertaining night 
and to inspire people to pick up some 
charcoal and ‘get sketchy’.
The event is Friday 29th June, 
booking in advance required.

Mural Project III
In the run up to the event, St Helier will 
also welcome the continuation of the 
Mural Project, coordinated by local artist 
Ben Robertson (aka BOKRA). This will see 
ten new murals pop up around St Helier’s 
streets over the next two months, paving 
the way for Jersey’s first ever street art tours 
taking place for free during Open Studios.

‘Food as Art’ Pop-up Kitchen 
It isn’t a secret that food and art often 
go hand-in-hand as an intrinsic part of 
our culture. This pop-up kitchen event 
in partnership with Nourish Dining and 
Love Wine will consider ‘food as art’ and 
promises to be a feast for the senses. To 
find out more about this event and to book 
please visit their website.

For full details on participating 
artists and the full programme 
of events visit www.
skiptonopenstudios.je
#SkiptonOpenStudios2018
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Victoria Liddell
Jeweller

Victoria was inspired to design and make her 
own silver jewellery after travelling across 
the world. Now back in Jersey, where she 
was born, Victoria is turning her hobby into a 
successful small business.

Victoria makes fine silver pendents inspired by nature and loves to 
use freshwater pearls and natural gemstones in her designs. All of 
the jewellery is designed and handmade by her.  
 
When travelling with her husband in 2010 she was inspired 
by beautiful handmade jewellery in New Zealand, which led to 
her passion. Once back in the UK she took an intensive jewellery 
making course at The London Jewellery School to learn the basics.  
 
After posting some pictures of her jewellery on Facebook and 
getting a great response she started to do Craft Markets every week 
and her confidence grew from there resulting in her turning her 
hobby into her dream job. 
 
Victoria’s work can be found at The Harbour Gallery in St 
Aubin, on Victoria’s website: 
www.vljewellery.com and on Anina.je. 

Abi Overland
Illustrator

Abi graduated from a BA (Hons) Illustration 
from the University of Brighton in 2014 and 
freelanced for a short while before starting her 
own business.

Abi specialises in drawing aggressively-detailed images of natural 
and organic matter creating surreal and other worldly landscapes to 
get lost in.

Abi started a dinnerware brand in 2015. The aim of the business 
was to create a range of intricately-illustrated designs that are 
both contemporary and unique that still maintain a classic 
elegance. Hand crafted to the finest quality in Stoke-on-Trent, 
the historic English home of fine bone china, this collection of 
dinnerware and tea sets are screen-printed and hand-decorated 
with Abi’s delicate illustrations.

You can see the sumptuous and exotic range of dinnerware 
and discover her wonderfully unusual tabletop designs on 
her website www.abioverland.com
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Beauty News

We caught up with the lovely Stephanie, who has 
been in hairdressing for 19 years, to find out all about 
summer 2018 hair trends!
 

Stephanie Whitehead
Creative Director at Athena Hair

Don’t just sun cream… 
Tancream!
Tancream may only be just over six 
months old, but already the health 
and beauty brand has amassed a huge 
following. The product is a unique 
face and body sun protection lotion, 
offering SPF50, five star UVA, a 
gradual self tan plus instant bronzing!

The product idea was devised by 
Gillian Robson and Katy Foxcroft, after 
Gillian was diagnosed with 
aggressive skin cancer. Following her 
recovery, she became committed to 
developing a sun lotion for safe body 
coverage with the added bonus of a 
rapid bronzer and beautiful tan. 

With the help of leading sun care 
expert, Dr Jack Ferguson, they created 
this unique and potentially lifesaving 
creation - Tancream. The chemistry 
behind the product required the UK’s 
top sun care specialist formulating for 
over two years and Tancream has been 
endorsed by dermatologists. So you 
can stay safe in the sun and still have 
all the beauty benefits of a beautiful 
bronzed glow. 

Available from deGruchy

What’s popular?
Balayage and ombre effects are still 
massively current with our clients. I create 
these looks on a daily basis. They are cost 
effective as regrowth is not a issue and they 
look amazing; natural yet creative at the 
same time.
 
What colour trends are you seeing for 2018?
Over the last few years we have seen 
crazy colours for festival looks, with 
multicoloured-mermaid hair and lilacs 
and baby pinks being the main trend. For 
2018 summer it is all going to be about the 
peach tones and rose gold. One of the main 
brands I work with, milk_shake, have just 
created a new toner for 2018 called Peach 
Rose and it’s absolutely beautiful.
 

Which celebrity always nails it 
with their hair do?
For me, Lucy Hale, is always killing it with 
her mid length bob. Either worn in a sleek 
90s straight style or with a beach wave look 
and she’s always experimenting with on 
trend colour which I think is fab! 
 
What is your favourite hair product at 
the moment?
The milk_shake Glistening Argan Oil. I 
just love it! I use it on every client, on my 
hair every day and make sure all my friends 
and family have one. It’s great for any hair 
type; it repairs, adds shine, detangles and 
rehydrates. It’s a real wonder product. 

Look after yourself top to toe!
Get smoother, softer, healthier feet with specialist foot care brand Forbes Feet. The products 
are formulated to address common skin conditions such as; hard dry skin, sore cracked 
heels, discoloured nails, foot odour and dry peeling skin.  

Treat yourself to the starter gift set which includes all three products; Hygiene Foot Wash, 
Hydrating Foot Cream and Night Treatment as well as a Forbes Feet exfoliating glove and 
moisturising socks. 

To find out more about the products visit www.forbesfeet.com

MEET THE STYLIST

PICTURED ABOVE: Lucy Hale 
PICTURED BELOW: Milk Shake Argan Oil & Stephanie Whitehead of Athena Hair



Micro-needling is undoubtedly the hottest Hollywood anti-aging facial treatment available. 
Brought to the attention of us mere mortals when Angelina Jolie attributed her dewy skin 
and fresh glow to regular sessions, the treatment works by piercing the skin causing minor 
damage to encourage collagen and elastin reproduction as the skin starts to heal itself. 

Turn back the years 
with Pennyfeathers

Known as one of the best non-surgical 
anti-ageing treatments, we sent Laura 
Morel along to the capable hands of Penny 
Downes at Pennyfeathers beauty salon to 
turn back the hands of time…

It may surprise you to learn that micro-
needling has been around for over 100 
years, used originally to treat scars, 
birthmarks and hypopigmentation. In the 
salon, Penny uses the treatment to help 
a variety of skin conditions including 
rosacea and sun damaged skin as well as 
softening lines and plumping skin. A de-
tailed consultation session is offered prior 
to each appointment ensure the treatment 
is personalized for your skin type and to 
produce maximum effects.

Penny offers the treatment using the 
UK’s number one micro-needling device, 
DermaPen. Instead of a roller application 
the DermaPen breaks the skins surface 
with automated needles, providing more 
accurate and hygienic application. Once the 
pen has been applied Penny covers the skin 
with a serum allowing the area to absorb a 
cocktail of vitamins.

Penny undertook an in-depth course to 
offer DermaPen services, learning how to 
administer treatments, patient selection, 
depth selection and after-care treatment. 
Through the use of DermaPen, Penny can 
now offer Islanders the famous LA facelift 
and Million Fractional Facial, which are 
loved by celebrities around the world.

Adding her own personal touch to the treat-
ment, Penny applies a Japanese silk mask 
infused with rose water post-treatment to 
reduce redness and provides a relaxing 
hand massage whilst you recover. With 
needles breaking the skin over 1,300 times 

to a depth of up to 1.5mm, the treatment is 
not for the faint hearted and shouldn’t be 
confused with a relaxing spa procedure. 
Penny explains, “this is the most effective 
non-surgical treatment out there, but people 
should understand the procedure fully 
before committing.”

The effects of micro-needling are immedi-
ately seen and similar to sun exposure. You 
look a little burnt immediately after the 
treatment, then experience dry, flaky skin as 
new skin breaks through. But like a healthy 
dose of sun, your skin looks refreshed the 
next day, blemishes clear and it is notice-
ably more radiant and even. This brighter 
and healthier appearance lasts for 21 days, 
the full time it takes for your skin to renew. 
For the best results Penny recommends a 
course of 3 treatments over 12-21 weeks, 
with course effects lasting up to a year.

Launching in June, Pennyfeathers will also 
be offering the DR Mura Retinol Dual Phase 
Technoceutical Facial Peel. A non-invasive 
peel which can counteract the signs of age-
ing and skin damage using Tri Acid Com-
plex and Glycolic acid to target skin con-
cerns and cultivating skin health. A course 
of six peels is recommended over a period of 
6-8 weeks to obtain the best results.

PRICES*:

Luxury Dermapen 90 facial with Hyla 
Active Masque £190

Course of 3 £510

Express Dermapen 30 minutes £88 
(suitable for clients who have booked 
a course)

Facial Peel 70 minutes £85

Course of 6 £450

*20% deposit is required on booking a 
treatment with all courses expiring after 
6 months of purchase. Consultations 
are offered free of charge to discuss 
individual treatment plans.

Offer for Gallery readers during June and July: Bespoke Dermapen 60 mins facial £140.00 (usually £177.50)

“This is the most effective non-surgical treatment 
out there, but people should understand the 
procedure fully before committing.”
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Summer Scents

La Prairie
Midnight Rain

Available from deGruchy

WILD & DECADENT - 
LILY ROSE DEPP

The scent for long nights dancing, it has 
top notes of exotic fruit and freesia and 

base notes of musk, patchouli, vetiver and 
cashmere woods. A sexy, sensual scent to 

bring out your inner wild child. 

Clean Reserve
Saguaro Blossom & Sand

Available from spacenk.com

SUMMERY & FEMININE - 
TASH OAKLEY 

A contemporary fragrance that is bright, 
airy, watery, floral, flirty and feminine. 

With top notes of lemon zest, green ivy, 
freesia and verbena and grounding base 

notes of blonde woods, musk and 
vetiver. Ideal for the beach bar.

Mugler 
Angel Fruity Fair

Available from deGruchy

REIMAGINED & FRUITY - 
MILEY CYRUS 

With top notes of candied apple, 
blackcurrant, lychee and pomarose, a heart 
of rose thorn accord and a delightful nod to 
the original Angel Eau de Parfum with the 

signature note of vanilla.

Aerin
Hibiscus Palm

Available from deGruchy

JETSET & ELEGANT - 
POPPY DELEVINGNE

Journey to a palm-fringed, tropical island. 
Lotus Flower and Hibiscus Palm mingle with 
Ylang and exotic Ginger. Frangipani blends 

with a heart of fragrant White Blossoms, 
wrapped in the velvety warmth of Coconut 

Milk, Vanilla and Musk.

Estee Lauder
Bronze Goddess

Available from deGruchy

CAREFREE BEACH BABE - 
FRANKIE GAFF

A sun-drenched blend of Bergamot, warm 
Amber, Tiare Flower and Vanilla combined 

with delicious creamy Coconut. Endless 
Summer! 

Sisley
Izia

Available from Voisins

INDOMITABLE & UNIQUE - 
CARA DELEVINGNE 

The floral heart of the rose, enhanced by 
inflections of jasmine, peony and lily of the 
valley. With vibrant angelica and the woody 
warmth of cedar this scent stands out from 

the crowd. 

We’ve rounded up of some sumptuous new summer scents and 
paired them with which celebrities we think they’d suit!
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Brand News

BRAND NEWS

Smooth Operator
Summer is approaching and temperatures are rising but in the workplace that can be a 
struggle. L.K.Bennett have designed a stunning new range that will keep you cool on your 
commute and comfortable in the air-conditioned office.

Layering and light floaty fabrics are key to this look. Their dreamy dresses and timeless, 
classic cut trousers are exactly what your workwear collection needs! As always L.K.Bennett 
take in the finer details and their summer shoe range will see you the envy of the office. 

Available at de Gruchy

CHEERS!
Lucky winner Cassidy McIntosh 
celebrates with a glass of bubbly 
having won our competition for the 
stunning £565 TUMI Latitude Carry 
On Case from de Gruchy.

de Gruchy’s Marketing Executive, Niamh 
Cooper, picked Cassidy as the winner because 
her entry stood out for making her chuckle. 

“I’ve been eating healthily, gyming, 
keeping out of the ageing sun and 
buying some lovely clothes - all to better 
my appearance on my travels. But 
my incredibly old, bashed up small suitcase 
with stains on it is REALLY holding me 
back from completing my 
transformation! 
Please allow me to 
complete my quest 
to be a beautiful 
jetsetter. ; )”

Cecilie Copenhagen
What started as an all too familiar 
feeling, a night out with nothing to 
wear, a clothing crisis for creative 
director Cecilie Jørgensen, sparked 
the idea that is now a booming 
clothing brand.

Cecilie creates innovative clothing for 
women in unique designs. Their ethos 
is to ‘trying something new, doing 
things different, and making it your 
own’. We love their striking prints and 
relaxed cuts. Their latest collection is p 
erfect for summer. 
Available from Manna. 

Caribbean Queen
Hello colour! Karen Millen are embracing the summer with their hot new collection. Taking 
influences from carnivals and festivals the bright colours and leaf prints will have you 
sashaying around every event. This collection’s feminine silhouettes and flattering cuts 
redefine summer occasion attire. We love the fun ruffled necklines, off the shoulder sashes 
and sassy skirts. These are dresses that will lead you to be the life and soul of the party. 
Team them with bold accessories and dance the night away.

Pencil Dress | UK price £215, de Gruchy price £193.50
Pleated Midi Dress | UK price £199, de Gruchy price £179.10 

Floral Halterneck Dress | UK price £250, de Gruchy price £225
Ruffle Front Dress | UK price £160, de Gruchy price £144

NEW BRAND 

ALERT!

Iona Old Rose Leather Flats | UK price £185, de Gruchy price £166.50 

Milia White Blouse | UK price £150, de Gruchy price £135
Mariel Pink Dress | UK price £250, de Gruchy price £225
Rosie Pink Jacket | UK price £250, de Gruchy price £225
Gretta Navy Cotton Trouser | UK price £145, de Gruchy price £130.50
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TREND NEWS

As a child of the early eighties, it’s easy at times to feel a little lost in today’s society. We’ve 
witnessed the birth of the mobile phone and the subsequent explosion of social media, yet 
still feel a little uncomfortable at snapping a selfie and being part of an ‘insta-culture’. 

WORDS Laura Morel

We’re a mixture of cynicism and optimism; 
too old to be counted as a Millennial 
but savvy enough to steer clear of the 
Generation X label. The Xennial stands in 
the middle of these two distinct cultural 
movements - it’s one which recalls the good 
old days whilst still wanting to play a part in 
the movement toward the future.
 
Never has it been so cool to be a Xennial 
than this season, as fashion designers 
embrace this lost mini-generation with 
nods to the noughties and homage to all 
things nostalgic. From quirky references to 
our childhood cartoons, to the return of the 
dreaded shell-suit, fashion has once again 
become rad, bad and totally mad - and us 
Xennials can experience it all for the second 
time round!
 
With style icons that ranged from Buffy the 
Vampire Slayer to a baby-faced Britney, we 
are the generation that wore Hypercolor 
t-shirts, remember a time before skinny 
jeans were ‘a thing’ and rocked bum-
bags with aplomb. We wore Benetton 
emblazoned sweatshirts like it was a 
religion and succumbed to psychedelic 
prints and lycra cycling shorts way before 
athleisure was cool.
 
On the catwalk in 2018 Moschino sent 
models down the runway clutching My 
Little Pony lunch boxes and wearing the 
cartoon across t-shirts and dresses. Gucci 
brought the shell suit back, with a luxury 
take on the 80’s classic with embellished 

shoulders and jewelled details. And the 
fashion world once again embraced the 
in-your-face logo-mania of the 90s with 
Versace, Fendi and Gucci’s designs splashed 
unashamedly with their recognisable stamp.
 
Of course, the love for the Xennial era 
has also filtered its way down to the high 
street, where you can expect to find literal 
references to the 80s - with pop icon t-shirts 
available from most retail giants. Jelly shoes 
have also been reincarnated, albeit not the 

high-heeled styles we wore back in the days 
of the Venue disco. This season they are 
more pool slider with a modern edge, like 
the glitter offering from Topshop or the 
Birkenstock inspired designs available at 
Eclectic (both pictured above).
 
As someone who has always promoted his 
logo, Tommy Hilfiger’s summer collection 
embraces logo-mania with gusto, with the 
brand-dipped summer dresses shown above 
available from Voisins department store. 
Acid wash demin, tie-dye bodies and nineties 
grunge tartan will also be big themes.

Look to vintage stores and charity shops to 
pick up the original version of these revived 
fashion crazes, like this shell suit from 
Jersey online shop Frank & Betties Vintage. 
At ChiChi Boutique you’ll find ballerina 
perfect pink tutus a-la 80s Madonna. For 
designer led Xennial fashion, explore the 
range in Manna Boutique, who are always 
the first to stock the latest trends. The 
Patrica Pepe one sleeved dress pictured 
above exemplifies Xennial fashion with its 
loud print, stretch fabric and 80s shape.

It’s no coincidence that the fashion world 
is choosing now to revamp the lost years of 
the Xennials. We fall into that age bracket 
of between 35-42, we’re affluent, and we’re 
ready to spend money on what was truly 
great about our youth. You may have gotten 
it wrong the first time round, but now’s 
your chance to make amends and put your 
individual stamp on Xennial style.

Why it’s hip to be a Xennial

“It’s no coincidence that the fashion world is 
choosing now to revamp the lost years of the 
Xennials. We fall into that age bracket of between 
35-42, who are affluent and ready to spend money 
on what was truly great about our youth.”
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For something more eye catching at 
head level, check out the latest trend in 
earrings. Wear them big, bright and even 
shoulder-skimming as you look to style 
icon Pat Butcher for inspiration. Tassels, 
beading and bright enamels are still 
trending as summer sees earrings get 
bigger and brighter than ever before. For 
a selection of bright adornments head to 
ChiChi boutique in St Aubin and browse 
through their range of ethically made 
jewellery from Blessed London.

It isn’t always easy to feel en vogue in Jersey with our 
limited resources, which is why I’ve rounded up the 
best of the season from our local stores to reflect this 
summer’s latest trends. This summer fashion is set to be 
bigger, bolder and more in your face than ever before. 
Search the rails to find your individual style and if in 
doubt fake it like the best tans and strike that pose!

The latest thoughts from local 
blogger Laura Morel’s Nineby5 with 

her must-haves for the month

Perfectly on point for this season (and this 
Vogue edition) is this slogan t-shirt from 
Eclat boutique in Gorey. Making everyone 
feel like a cover girl, this could be the 
closest you will ever get to appearing in 
Jersey Vogue. Slogan tees are big news this 
summer, you’ll find them in every high street 
store and fresh from designers’ catwalk 
shows. If you have something to say, the only 
way to say it this season is on your chest.

As our summer slowly returns, colour is at 
the forefront of everyone’s wardrobes. This 
season it’s not about being shy and retiring 
but committing to a colour head to toe. 
Power pastels are the Pantones of choice for 
the summer so try a lilac ensemble like this 
pleated skirt from Mint Velvet at De Gruchy 
and coat from Marks & Spencer. For a more 
formal take on the trend, Next has brought 
out a brilliant dusky pink suit which can be 
worn either together or as separates.

With every summer comes the need for a new straw 
bag. They’re no longer reserved purely for beach 
trips but have become high fashion and perfectly 
acceptable as day wear or on a night out. This mini 
slogan bag from Amélie is so cute and the perfect 
size for packing light on your holidays.

For trips abroad or hitting 
Jersey’s shores, make a bold 
statement this season in one 
of Pitusa’s iconic jumpsuits. 
Now stocked in a range 
of electric neon colours at 
Eclectic boutique, these are 
super comfy and casual, the 
perfect cover up to wear over a 
bikini. The punchy shades go 
well with a tan, especially my 
personal favourite, coral.
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For more 
style ideas and to explore the best Jersey has to offer, follow my blogging adventures on www.nineby5.com.

There is a real trend coming through this season 
for flat shoes. Pointed mules, jelly sliders or 
colourful pumps, suddenly it’s easy to be both 
comfortable and stylish. Flats are perfect for 
festival weekends, beach holidays and power 
shopping sessions, although I’ll admit it takes 
a lot to draw me away from a pair of stilettos. 
These tassel 
treats from Pebble 
Boutique would do 
the trick though, 
capturing attention 
beneath hemlines in 
a good way.
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“Block colours and 
mixing different patterns 

in your outfit are hot on 
the catwalk this summer. 

So get mixing and 
matching, let your 
creative flair loose 

and be brave!”

1. deGruchy - Mint Velvet - Maxi skirt £80
2. deGruchy - Mint Velvet - Ombre dress £98
3. Metamorphis - Nu Denmark - Dress £79
4. Manna - Essential - Wide leg pants £185
5. Metamorphis - Anonyme - Giulia dress £72
6. Metamorphis - Ryujee - Daly dress £110
7. Manna - Custommade - Payton £144
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1. deGruchy - Ralph Lauren - Sports cap £35.10
2. deGruchy - Ralph Lauren - Classic shorts £62.10

3. Roulette - Stussy - Salmon hat £39
4. Tib Street - Carhartt - Baltimore shirt £85

5. Tib Street - Clarks Originals - Weaver £110
6. Roulette - Stussy - Basic tee £39



Photography and styling: Danny Evans

Model: Gosia



Dress by Michel Kors £165 from Voisins

Hat £139 from Up and Above



Dress by Karen Millen £162 from de Gruchy

Hat £115 from Up and Above



Dress by Michel Kors £165 from Voisins

Hat £45 from Up and Above



Dress by Karen Millen £117 from de Gruchy

Hat £179 from Up and Above



Jacket by Paul Smith £334 from Voisins

Shirt by Michel Kors £191 from Voisins

Hat £119 from Up and Above
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Shirt by Michel Kors £191 from Voisins

Trousers by Ted Baker £118 from Voisins

Hat £129 from Up and Above



JERSEY’S STYLE MAGAZINE70

FASHION  STYLE STALKER

StyleStalker
STALKED BY Jessica Myhill

Charly
Block colours are hot this season 

and Charly looks lovely in her 
burnt orange coral dress. The 

tanned heels are highlighting her 
long legs, giving a sophisticated 
look to her style, which contrasts 

with her casual Nike Cap.

Mark
Mark’s sophisticated mauve 

board shorts, flip-flops and hat 
give a modern look to his purple 

Dashiki. The patterns and colours 
in his Dashiki added excitement 

and warmth to the Boat show, 
Mark is working his own unique 

style flawlessly!

Val
All a girl needs is Purple, purple 
and more purple. Val Payne is 

absolutely rocking this summer 
outfit. The trilby and shades gives 
her outfit just the right amount of 
sass with her co-ordinated purple 

patterned beach dress.

Thomas
Thomas’s navy, yellow, red and 

green paisley t-shirt matches his 
headband tied neatly around his 
wrist. Looking effortlessly stylish 
and keeping the man bun game 

strong, Thomas’s look is definitely 
Instagram model worthy.

Sam
Sam grabbed our attention and 

got us thinking about all the 
delicious food on offer at the Boat 
show, in his Pizza patterned beach 
shirt! Worn with black shorts navy 
loafers, making his shirt the focus 

point of this outfit.

Leah
Leah’s bold look, with black high-
waisted pencil skirt accentuating 
her gorgeous long legs. Her white 

90’s heart shaped sunglasses 
which match elegantly with her 
red lipstick, combine effortlessly 

with her black and white bird 
print T-Shirt.

David 
Keeping it sharp and chic, David 
looks smart yet ready for a day 
at the Boat show enjoying the 

sunshine! With matching ASOS 
shades and trainers. The H&M 

salmon coloured shirt flatters his 
complexion - and white Burton 
shorts brighten up this outfit.

Dana
Dana is working her Khaki green 
play-suit, which flatters her body 
delightfully. Paired with tanned 

wedges and her MAC red lipstick, 
she is making a statement and 

bringing attention to her colourful 
patterned purse.



HAVE YOUR AD SPACE
AND  EAT IT

We’ve been pushing the boundaries for years, so why shouldn’t you?
Book this space and if you spill over a little, we won’t tell anybody
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WORDS Ollie Watts

THE

Restaurant Review

Right, so I realise that is a really heavy quote to be 
prefacing a humble restaurant review with, but I 
promise you I have somewhere I’m going with this, 
so just bear with me, ok?
Ouaisne bay is a beautiful part of Jersey, a rock-edged 
amphitheatre of a beach with fantastic views of St 
Brelade’s bay and those really posh houses out towards 
Beauport, you know the ones. Although the beach is 
smaller than its more popular neighbour, it has always 
had the advantage of being less populated on summer 
days, free parking and direct access to my favourite pub 
in Jersey – The Smugglers Inn.

But there is something other than real ale and a parking 
space to entice you down the windy hill to Ouaisne bay, 
and that is Kismet Cabana. Half food truck and half 
ice-cream stall, this wooden structure sits at the top of 
the gravel carpark and commands views of the rugged, 
rocky surrounds that embrace this section of Jersey’s 
south coast. There is even an extremely ‘instagramable’ 
sign post showing the distances to Portlet, St Brelade 
as well as Sri Lanka & Morocco. This is a great little nod 
to the chef’s passion for world cuisine and gives you a 
small inkling into what you have coming…

This beach kiosk pulls no punches, the simplicity of 
its appearance leaves you unprepared for the culinary 
celebration you will experience when you order 
something other than a Cornetto and a bottle of water.

“The choices we make,
determine our destiny”
Brandon October

“This beach kiosk pulls no punches, 
the simplicity of its appearance 
leaves you unprepared for the 
culinary celebration that you 
will experience when you order 
something other than a Cornetto 
and a bottle of water.”
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THE

Restaurant Review
I arrived at Kismet Cabana on a Tuesday lunchtime with a 
colleague. The sun was shining, the sky was blue and if it wasn’t 
for a bit of wind, it could be described as a rather nice Spring 
afternoon. We sat at our table and were met with a menu that 
is substantially different to any other beach kiosk I have been 
to. Whilst there were still the staples; the bacon roll, the bacon-
sausage roll, the bacon-sausage-egg roll…I could continue… There 
were also Jamaican & South African dishes. These street food 
options are such a great idea for fast/on your feet food. You no 
longer have to settle for a half-melted ice cream, or a stick of rock, 
to satisfy those shoreline hunger pangs. 

Finally, you can try something different, you can have a new food 
experience, and about time I say. Sure, it would also have worked 
in town. I have no problem believing that when 1pm rolls around 
each weekday the queue would be out the door, (if they had one) 
but combining the twin disciplines of interesting food & sandy 
toes; this, my friend, is a work of genius.

The chef, Chris Lister, can be heard from my seat, excitedly 
discussing the menu with customers. His enthusiasm for this 
food is infectious and what I ordered was entirely based on what 
I could overhear him talking about; the bobotie. I won’t go into 
too much detail other than to say this is a curry spiced mince 
beef dish with a cooked egg topping and is served with a crusty 
hollowed out roll and mango chutney. It’s a strange dish to find on 
a beach in Jersey but really fits the ethos of Kismet Cabana. The 
mince was soft and really flavourful, spicy without being hot and 
the egg was fluffy and really complimented the overall flavour. My 
colleague opted for the Jerk chicken burger. After hearing her say 
that this was ‘the moistest chicken burger’ she had ever had, I felt 
compelled to cut off a section to try. She was absolutely right. The 
chicken was to die for. The jerk spices work so well with the crispy 
salad that accompanies the burger and, again, it is just brilliant to 
be able to enjoy in this setting.

After eating, I made a point of telling Chris just how much I had 
enjoyed what we ordered. He is a real personality and just adds 
to the delight of the whole experience. You don’t often get an 
opportunity to chat to the person making your food unless you 
opt for the chef’s table at Bohemia, and even then, it’s more of a 
visual experience than a personal one. Chris explained to me that 
after being head chef at El Tico for 5 years he decided to brave it 
alone for more independence. After viewing several properties 
in St Helier and its surrounding areas, Ouaisne was the last one 
he had been shown and he just knew it was perfect. He named it 
‘Kismet Cabana‘ because the word Kismet derives from the Arabic 
for Fate/Destiny. I told you I was going somewhere with the 
introduction quote, albeit long-winded and perhaps convoluted.

I think that this restaurant/beach café/kiosk, whatever you want 
to call it, is exactly the thing that was missing from the sea-sides 
of Jersey. An outgoing and passionate chef, a beautiful location 
and an interesting and diverse menu creates an overall superb 
dining experience. And now, with the addition of a full alcohol 
license you’d better be sure to make it your destiny to visit this 
awesome little place and enjoy it as much as I did!
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APPETITE

Appetite X - the tenth edition

Top row: Doran’s, Mark 
Jordan ath the Beach. Second 
Rown; Samphire, The Salty 
Dog, L’Horizon, Ransoms. 
Third row:  Ocean Restaurant, 
Pizza Quarter, Tassili, No.10, 
Bottom Row: Street, The 
Candlelight, El Tico.

Ten years ago we set out to create a good quality guide to eating out that celebrated 
the foodie scene in Jersey.  Appetite was born from a lack of inclusivity and creativity 
among other published guides and, despite dipping in and out of digital, our 
printed guide is still the best quality presentation of restaurants and eating/drining 
establishments on the island. 
The idea was to ensure we included more venues than any 
other guide and also added engaging features that captured the 
imagination of the hospitality industry. What started as ‘The Chef 
Shoot’, our annual photo rich feature of the staff from the island’s 
restaurants has become a popular addition to each annual edition. 
Whether ‘Sharp Knives and Sharp Suits’, ‘Super-sized Desserts’, 
‘Last Supper’, or a selection of other themes we’ve chosen over the 
years, we’ve always loved meeting the teams behind the restaurants 
and learning a bit more about them. Seeing our shots and 
interviews displayed proudly in venues makes it all worthwhile.

This year saw us adopt a ‘teams’ theme. We met teams and asked 
them about their ‘Favourite Dishes’. Many chose to bring one along, 
sitting at our photographer’s table for the shots shown below. It’s 
always interesting to get an insight in the mind of someone so 
passionate about food. Whilst having a lot of people in the shots 
this year meant we had to keep our questions short, it’s always 
interesting to learn a little bit more about the food choices of 

Jersey’s foodie annual  |  Tenth Edition  |  2018

someone who concerns themselves with it on a daily basis. Jersey’s 
hospitality industry is made all the richer by the wide geographic 
area from which its workers hail and that was reflected in the selected 
favourite dishes. It’s also interesting to see who chose from their own 
menu and who chose to each their mum’s homemade food! 

For our local teams feature and the best guide to eating in Jersey, 
grab yourself a copy of appetite 18/19 now.

Photographer Glen Perotte’s selection of food from Fungi Delecti that graces our cover this year.
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But that is exactly what you discover 
when you walk through the front gates of 
La Cigale. A renovated and modernised 
historic farmhouse hidden in the St 
Ouen’s countryside, the home is simply 
brimming with unique character. Whilst 
the property now boasts all of life’s modern 
conveniences for comfortable living, there 
is still huge potential to extend and develop 
the property for anyone looking to perfect 
their own secret hideaway. 

Dating back to 1607, this grand family home 
has a very traditional feel to it, from its 
English cottage gardens to the large family 
kitchen and reception area that greets you 
as you walk through the door. Wrapped 
around a gravel courtyard, the home has 

enormous curb appeal, with a south-facing 
front displaying to its best effect intricate 
granite work; and a blossoming wisteria. 
The farmhouse was renovated by its current 
owner ten years ago, maintaining an Anglo/
French feel to the interior, whilst updating 
the home to the highest specifications. 
Brass fittings and a classic deep eggshell 
blue colour theme run throughout the 
home, blending seamlessly with the granite 
detail and historic farm features such as 
exposed beams.

A small bar room was recently installed off 
the kitchen, affording a great view out over 
the courtyard and the front of the property 
through large windows. The bar adds a 
playful touch to what is a classically ‘Plain 

English’ kitchen, complete with Aga stove. A 
sizeable center island is the workhorse of the 
kitchen, providing plenty of storage space 
and seating in addition to the reception area 
at the other end of the large room.

What was the formal dining room of the 
farmhouse, is currently used as a snug for 
the family, with a granite fireplace and 
wood burning stove being the main focus 
of the room. Heavy set wooden doors work 
in harmony with the period of the property, 
which were handmade to prevent warping. 
The home has ample storage space, with a 
large utility room set off the kitchen and a 
further storage room across the bar, which 
could easily be converted into a boot room.

With new developments springing up around the Island and demand 
for property remaining strong in 2018, it is rare to find a family home 

in a tranquil setting, secluded and hidden from public sight.

WORDS Laura Morel
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The family bedrooms are located together 
on the first-floor which include four 
double-bedrooms, two with en suites. The 
simplydesigned rooms with a classic style 
allow any owner to easily create their own 
individual mark on the home. The master 
bedroom is particularly impressive, with 
a mezzanine area overlooking the suite, 
accessed by ladder. This is the only room 
that has been extended to accommodate the 
full height of the farmhouse, large exposed 
beams opening up the eaves of the room 
and flooding it with natural light.

The property includes underfloor heating 
throughout and as you ascend the stairs you 
discover LED lighting at floor level which 
keeps the property dimly light during the 
evenings. Access to the attic level of the 
house was added during the 2009 renovation, 
although the work was not fully concluded. A 
continuation of the oak staircase leads up to 
the third level of the property where there is 
an opportunity and space to add a further two 
to three bedrooms.

The outside of the property holds just 
as much intrigue as its interior, with the 
grounds adopting a compartmentalised 
format. A patio area is currently being 
installed to make the most of the last 
evening sunlight on the property. Plans had 
been previously passed for the creation of 
a natural pool in the garden, which could 
easily be re-applied for.

The mature gardens are the result of 
much love care and attention, having been 
serviced by the same gardener for some 30 
years now. An original large water fountain 
is in pride of place in the shrubbery, which 
includes a wide range of plant life and flora 
including fruit bearing peach trees. 

The fountain is joined by a stone archway 
that was part of the original garden design, 
leading you round to the vegetable patch 
which is hidden out of sight. It is something 
of a secret garden, with a hive ready to 
home bees, almond trees and a maze of 
partitioning bushes completing every 
gardeners fantasy.

Whilst the property has been restored to high 
specifications, there is plenty of potential to 
extend and redesign areas. In particular, the 
property could be extended into the garden 
to accommodate an orangery, letting family 
life sprawl out into the gardens. New owners 
may also wish to resurrect the farm’s historic 
bake house and pigsty which lie across 
the courtyard and really give the property 
distinctive charm and character.

As well as a double and single garage, the 
property also comes with its own studio 
office space. Working from home can be 
a delight in the quiet, scenic surrounding 
of the country. This peaceful and private 
part of St Ouen is locked away from prying 
eyes and should really be viewed to be fully 
appreciated. This is a rare opportunity to 
own a quintessentially Jersey property, 
exquisitely restored with masses of potential 
to develop it into something truly magical.

“As well as a double and single 
garage, the property also comes 
with its own studio office space. 
Working from home can be 
a delight in the quiet, scenic 
surrounding of the country.”

La Cigale
La Rue Du Douet, St Ouen

£3,150,000
Wilsons
www.wilsons.je
T: 877977

• 4 bed, 2 bath family home
• 2 reception rooms plus office studio
• Recently refurbished kitchen
• Mature garden and large grounds
• Modernised farmhouse 
• Secluded property in peaceful area
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Touches
Finishing

Inspired by tropical dreams and holidays abroad, we’ve found some finishing touches 
that will make your living space feel like a hot retreat, by keeping the focus on combining 

different patterns with block colours of your choice to create your desired feng shui.

Eden by Claire
Cactus pot

£32.50

deGruchy
LSA - Grand vodka set
£80.99

deGruchy
Sara Miller cake plates

£40.99

deGruchy
KAS Layla duvet

£85.50

Dunlem
Leopard Cushion

£14

Dunelm
Calypso side plates

£12

Eden by Claire
Burrito in glassware
£15

deGruchy
Miller Harris London
Reve de Verger
£39.40





Tel: 789830
Your home is at risk if you do not keep up repayments on a mortgage or other loan secured on it.

THE JERSEY MARKET
April was a busy period for 
everybody involved in the Jersey 
property market. During that month 
The Mortgage Shop arranged total 
funding of £11,423,524 drawn from 
all of the Island’s banks, to help 35 
individuals and families buy a house 

or apartment. Whilst not a record, 
these figures are more reminiscent 
of the boom years of 2006 and 
2007 than the figures we’ve seen in 
recent times.

It is anybody’s guess whether this 
level of activity is sustainable, as 

there is not enough property being 
placed on the market to match 
current demand. This is great news 
for anybody who now decides to 
sell, as they will be able to take 
advantage of rising prices, but it 
does raise a question as to where it 
will leave First Time Buyers.

www.mortgageshop.je     info@mortgageshop.je

There have been more changes in our Best Rates chart this 
month, with four product rates reducing and two increasing 
– in all cases the changes have been in the range of one to 
twenty basis points. This suggests that lenders are making 
adjustments to achieve a competitive edge rather than for 
any reason associated with Bank of England base rate rises.

MORTGAGES IN JERSEY

To be added to our monthly bulletin list please send your request to: kerrie@mortgageshop.je
Visit www.mortgageshop.je to find out more.

However, just because mortgage 
rates are at an all-time low, it doesn’t 
mean that borrowers should  be 
complacent – base rate rose to 0.50% 
in November last year and many 
commentators have been predicting 
a further rise to 0.75% by May this 
year. High inflation figures were 
blamed for the last increase, although 
in the ensuing months, inflation has 
fallen, but probably not enough to 
prevent a further rise, either in May or 

possibly later in the year. The latest 
market projections show a third 
increase, in late 2018 or early 2019, 
rising to 1.25%, which will mean a 
total increase of 0.75% over the 
next eighteen months.

Time to panic? Probably not if you 
are already locked into a fixed rate, 
with high early repayment penalties. 
If you are in a variable rate, or a 
tracker rate, or planning to raise a 

new mortgage during the course 
of this year then a fixed rate for a 
minimum of 5 years is probably a 
good option.

1.19%
1.38%
1.84%
2.39%
1.39%
1.89%
2.09%
1.79%
2.44%
4.49% 
1.69%
2.49%
2.49%

60% Tracker                    
60% 2 Year Fixed           
60% 5 Year Fixed           
60% 10 Year Fixed
85% Tracker                   
85% 3 Year Fixed           
85% 5 Year Fixed           
90% Tracker                   
90% 5 Year Fixed           
100% 5 Year Fixed           
60% BTL 2 Year Fixed    
60% BTL 5 Year Fixed
60% Interest Only Var.

Best Rates - Pick of the Bunch
(% loan to property value/price)

RATES STARTING FROM 1.19%
Rates correct as at 30 April 2018 

BTL = Buy to let mortgage
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A NEW NEIGHBOURHOOD RISES

INNOVATIVE DESIGN

A design-led development, Horizon is 
inspired by its waterfront setting, where all 
apartments come with private balconies 
and floor to ceiling glazing, and a large 
proportion of the development benefits 
from sea views. Horizon residents will 
enjoy the luxury of being able to open their 
balcony doors to fresh sea air and spend 
the evening with an alfresco dinner or just 
unwind and take in the view as the sun sets 
over the bay.

We gained an insight into 
Horizon’s creation and concept from the 
architects, Skidmore, Owings & Merrill LLP 
(SOM International); one of the largest 
and most influential architecture firms 
in the world, renowned for their iconic 
buildings, design excellence, innovation 
and sustainability.  Their vision will set 
a new standard for the waterfront with a 

bustling array of shops, restaurants and 
cafes located on the ground floor combined 
with a short commute to work, life couldn’t 
be more convenient.

Apartments at Horizon are being built 
to frame Jersey’s unique light, capturing 
the reflections of light on water. As the 
sun moves through the sky from sunrise 
to sunset, the natural angles of the 
development accentuate the light, creating 
a unique mood. The public avenues and 
residences open up ocean views of St 
Aubin’s Bay and Elizabeth Castle, re-
framing the island’s heritage through a 
contemporary new vision.

With modern architecture creating a 
dynamic new skyline, the waterfront will 
emerge as a vibrant centre for work, life and 
play, marking a new moment for this iconic 
location as Kent Jackson, Design Partner at 
SOM explains;

Discover Horizon, the next evolution of St 
Helier’s waterfront creating a sanctuary of 
calm where the city meets the sea.
This exclusive collection of one, two and three bedroom apartments and penthouses 
brought to you by Jersey Development Company, takes apartment living to new heights 
with sea views, beautifully designed lobbies and a dedicated concierge service.
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“It’s a beautiful location. Overlooking 
a sixteenth-century castle, surrounded 
by a marina, I felt it had all the right 
components to really do something special. 
The requirements of the project stood 
out clearly to us; how do you connect the 
waterfront with the town and then how 
do you bring a modern approach to the 
historical fabric of the location?

First we looked at the convergence of the 
lines from the town to the waterfront which 
we felt were quite interesting. What we 
wanted to do is take the old town fabric and 
then create these three channels or new 
view corridors through to the waterfront. 
When you approach from St Helier, you see 
the stone-faced facade of the buildings, and 
then when you approach from the marina, 
you have glass frontage. There’s a duality of 
the modern and the traditional which we felt 
was important and helped to better stitch 
this reclaimed area into the historic town.”

SOM are all about innovation, you only 
have to look at any number of the iconic 
buildings they have designed around the 
world, including the Burj Khalifa, in Dubai 
to appreciate their Calibre. Kevin Batcho, 
Project Manager at SOM explains how 
they are aiming to bring innovation to the 
Jersey’s waterfront;

“For us, it was about linking the ambition 
of the design and modesty of approach 
with urban planning. There’s an important 
historical context there that we have 
to respect. On the one side we want 
something iconic - a jewel with its own 
identity and then on the other side it 
has to harmonise with the urban fabric 
around it.

We’re currently working on ensuring 
Horizon’s design is not only beautiful 
but also performs well from a thermal 
perspective. We design responsibly 

and keep to certain norms, and we like 
to ensure that future residents have 
reasonable utility bills and Horizon is 
a sustainable place to live - not only for 
occupants but for the island as a whole.”

A DESTINATION ADDRESS

Poised to set new standards in luxury 
modern living, Horizon’s ground level will 
bring an array of shops and restaurants 
to your doorstep, creating a whole new 
lifestyle quarter for residents and locals to 
enjoy offering convenient, contemporary 
living, in a stunning waterside location, all 
within easy reach of town.

Horizon provides an ideal step on the 
property ladder or a secure investment to 
enjoy in the future, with the freedom of a 

lock up and leave. Off plan opportunities 
are available right now with one-bedroom 
apartments starting from £275,00 and 
two-bedroom, two-bathroom apartments 
including parking from £415,000. Storage is 
provided to select units.

To discover the range of apartments available, book your own dedicated appointment 
with the Horizon sales team by using the online calendar at www.horizon.je or visit the 

Horizon Marketing suite, located next to the roundabout by the Radisson hotel.

Horizon Marketing Suite • Open Mon - Sat • 01534 721097 • info@horizon.je

“With modern architecture creating a 
dynamic new skyline, the waterfront 
will emerge as a vibrant centre for 
work, life and play, marking a new 
moment for this iconic location”
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Interior News

1. FAIRYBUD DAMSON WALLPAPER 
TLC - £67 per metre
Inspired by nature and surrealism, there 
are many bespoke fabrics to choose from 
at TLC. The Fairybud Damson design is a 
statement piece of wallpaper, that would 
look stunning on one wall in the room of 
your choice; paired with the other walls in a 
natural hue.

2. THE WILLIAM SIDE CHAIR - TLC - £445
This retro side chair, with its sharp lines 
and neat shape will add a modern poise to 
any living area. Skilfully finished off with 
oak feet and a stunning velvet upholstery, 
you have the choice of this sleek fabric or 
one a little more subtle. 

3. COLOURFUL CABINETS
BEAUMONT HOME CENTRE
The Perfect Palette from Stonearth features 
four harmonious hues inspired by nature. 
These luxurious tones have been chosen 
for their connection to nature and the 
outdoors, evoking dreams of luxury retreats 
and idyllic escapes. The painted finish is 
added only to the exterior of our solid oak 
furniture – a range known for its superior 
quality - contrasting beautifully with 
the true grain of the oak exposed inside. 
Stonearth also offer a unique Colour Match 
service.

4. BATHROOM FURNITURE
BEAUMONT HOME CENTRE
They design solid hand made furniture 
out of 100% natural stone such as marble 
granite and travertine and 100% solid 
wood such as oak and walnut. They believe 

that first class craftsmanship and natural 
materials are fundamental to great design. 
Every item is hand made with care by 
skilled artisans who share Stonearth’s vision 
of creating products that compliment the 
natural appeal of the materials being used.

5. BATHROOM CABINETS
BEAUMONT HOME CENTRE
The organic and contemporary designs 
from Stoneearth will not let you down. If 
you are after something a little bit different 
with plenty of wow-factor then Stonearth 
are not to be missed. Natural stone 
supplies an elegant beauty to a room as 
well as having a unique finish. Top quality 
craftsmen ensure outstanding designs. 
Stonearth hand craft their designs and 
using high-calibre masonry techniques they 
create sturdy joins and beautiful details.

3
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This fantastic two bedroom apartment within The Pochard 
development at Portelet Bay has a private terrace with sea 
views. The 1211 sq ft apartment features a spacious open plan 
living/kitchen area with luxury stone worktops and a range 
of integrated appliances including dishwasher, fridge-freezer 
and stainless steel oven. The living area opens up to a large 
south facing terrace with sea views in the distance.  The 
apartment’s master bedroom has a walk-in wardrobe and 
luxury en-suite, whilst the apartment’s second bedroom also 
has private en-suite. The property also features a separate 
utility area and further W.C., hot and cold air temperature 
control to the living areas and under floor heating to the 
bedrooms and bathroom. All electric. Fully double glazed. 

Idyllically located in the middle of the countryside this 
beautifully presented and elegantly proportioned Georgian 
home has recently been restored and carefully updated, 
enhancing its charming Victorian features. The reception 
rooms are generous and tastefully decorated and the large 
open plan kitchen / dining room is modern yet cosy. This 
5 bedroom / 4 bathroom property also benefits from an 
integral 2 bedroom attached cottage. Attractive well-stocked 
formal front garden with abundant shrubs and plants within 
surrounding borders and level central lawn. In addition there is 
a circa 1 acre grassland field currently planted as an orchard. 
Affording generous car parking facilities with electric gated 
entry, double garage and parking for some 8 cars. Excellent 
two-generation accommodation or home with income.

FEATURED
Here are some of the latest instructions from these great agents...

This two bedroom, two bathroom apartment is situated on the 
fourth floor in Le Capelain at Castle Quay. South facing it has 
a full width balcony and has views of the Marina and Elizabeth 
Castle (though not front facing). The fitted kitchen has Miele 
appliances and stone work surfaces. The specification is of the 
highest standard, with hot and cold air conditioning installed in 
all rooms, professionally laid walnut flooring in the living areas 
and digitally controlled under floor heating in the bathrooms. 
This apartment is not to be missed, realistically priced and with 
one designated secure parking space, it is the perfect downsize, 
the perfect starter home for the young professional and the 
perfect investment buy.

Built by one of the island’s leading developers, this superbly 
appointed ground floor, 2 bedroom apartment is located on 
the beachfront at Havre des Pas. The spacious apartment 
is in walk in condition and benefits from quality fixtures & 
fittings throughout. There is a quality separate kitchen and 
a spacious living room/dining room with views out over the 
sea. There is also a separate utility room, master bedroom 
with a large en suite bathroom and house bathroom plus 
secure underground parking for one vehicle. In addition, there 
is a well-appointed balcony and outside communal area. This 
luxury apartment would also be an ideal buy to let. Qualified. 

Private terrace with sea views Elegantly proportioned Georgian home£715,000 

£490,000

 £2,200,000

Presented in absolute immaculate condition £526,000Set within an exclusive residential development

L E A R N  M O R E :  01534 877977

L E A R N  M O R E :   01534 639955

L E A R N  M O R E :  01534 722227

L E A R N  M O R E :  01534 710710
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Mark Wilkinson to 3Ci

3Ci Sport has appointed Mark Wilkinson as Head of Production to 
lead the newly established sports media company as it builds on 
recent successes. With a background in long format programme 
production and live broadcast, Mark’s career includes 14 years 
at ITV as well as three Olympic Games with OBS and numerous 
production credits with the BBC, IMG Media and Perform Group. 

3Ci Sport operates from Jersey in the Channel Islands and 
services a growing need for engaging content across a range 
of international sports’ governing bodies, including the ICC, 
ICC Americas, ICC Europe, USA Cricket and Cricket Canada. 
Commenting on his appointment, Mark said, “I’m delighted to 
be taking on this leadership role and look forward to bringing my 
experience from a wide range of previous production work into 
the mix at 3Ci Sport. Having spent the last five years as Director of 
Orchid Digital, I’m excited to expand my network and introduce my 
management and production skills on a variety of new projects.” 
3Ci Sport also offers live online coverage of sporting events and 
is partnering with the Channel Islands Surfing Federation for this 
summer’s RipCurl International Grom Search.

Appleby announce Wendy Benjamin as Managing Partner

Appleby is delighted to announce the appointment of Wendy Benjamin to the role 
of Managing Partner for the Jersey Office. The new role, which will be in addition to 
Wendy’s existing roles as partner and local practice group head of the corporate team, 
will focus on the overall management of the Jersey office, including strengthening and 
growing the Jersey business.  It was announced last year that Wendy would also take on 
management responsibility for Appleby’s Guernsey office. Wendy Benjamin commented:  
“I am honoured to be leading the fantastic team in our Jersey office.  I am looking forward 
to working with them to develop and grow our business, while ensuring that our clients 
continue to receive the high level of service they expect.”

Wendy first joined Appleby in 1999 and became partner in 2003.  Prior to her move to the 
Channel Islands Wendy was the Legal Adviser to the Registrar of Companies for England 
and Wales, between 1995 and 1999.  Before this she was a partner with Eversheds where 
she trained and qualified.  Wendy is highly regarded among colleagues and clients, with 
respected industry publications Chambers UK and Legal 500 UK having both identified 
Wendy as a leader in her field.  Legal 500 UK 2017 highlighted that “Wendy recognises 
opportunities to go above and beyond”.

Oben Expand their Team with 
Senior Appointments

Oben Law and Oben Regulatory are proud to announce the ap-
pointment of Advocate Claire Rigby and Louise Godley, who both 
join Oben as Senior Associates.  Claire is a specialist family lawyer 
with significant experience practising in both England and Jersey. 
She will be using her expertise to offer family law as a new service, 
delivering high quality, sensitive and realistic matrimonial advice. 
Claire qualified as an English Solicitor over 20 years ago and as a 
Jersey Advocate in 2006. She previously worked at Payne Hicks 
Beach, one of the leading family law firms in England. She has ex-
tensive experience of acting for high net worth matrimonial clients 
in the resolution of complex financial issues, and frequently those 
with an international element. Louise qualified as an English solici-
tor with a leading City Law firm in 2001. She has over a decade 
of experience in the offshore banking and funds sectors, having 
worked as a Legal Counsel at Deutsche Bank and Kleinwort Ben-
son, and as an Associate in one of the Island’s largest law firms. Her 
responsibilities included advising on company acquisitions and the 
migration of banking and investment management businesses to 
different jurisdictions, as well as providing general corporate and 
commercial advice to all areas of the business.



BECAUSE QUALITY MATTERS 89

BUSINESS

Collas Crill trainee qualifies

Collas Crill trainee lawyer, Bonnie 
McPartland, has qualified as a Solicitor 
of England and Wales. Following the 
successful completion of her training 
contract in the firm’s Jersey office, Bonnie 
will now join the trusts and fiduciary team 
as an Associate. Since joining Collas 
Crill in 2016, Bonnie has gained a wealth 
of experience in trust, commercial and 
dispute resolution matters, which she will 
be able to bring to her new role. She will 
specialise in all aspects of Jersey trusts 
and foundations law, advising on trust 
structures and on both non-contentious 
and contentious trust matters.

Bonnie, who previously worked in the 
Employment Team at another leading 
offshore law firm, is also a qualified 
Barrister (non-practising), having been 
called to the Bar of England and Wales 
in 2011.  Bonnie said: “I am delighted to 
have qualified as a Solicitor. The training 
programme at Collas Crill enabled me 
to gain a breadth of experience, which 
in turn, also helped me to decide what I 
wanted to specialise in. It was extremely 
valuable and now I’m very excited to join 
to the trusts and fiduciary team, building 
on my experience to support the practice 
going forward.”

Standard Bank launches 2018 
summer intern programme

Standard Bank Wealth International is 
inviting students and graduates to apply 
for its summer intern programme. Africa’s 
largest bank by assets, which has its 
Wealth International division based in 
Jersey and the Isle of Man, prides itself on 
being ‘a great place to do great work’. Its 
intern programme was launched in 2015 
and has been hugely successful, with an 
average of seven interns completing the 
programme each year. Some have gained 
permanent employment at Standard 
Bank after graduating. Tom Burston, 
Resourcing Partner at Standard Bank, said: 
“We are really keen to offer high-calibre, 
motivated undergraduates with a strong 
set of A-Level results the chance to join 
this fantastic intern programme. This is 
not the sort of intern programme where 
you sit in a classroom or spend your day 
executing menial tasks. We will offer a 
hands-on opportunity to experience life 
as anyone joining the bank would. You 
will work within dynamic and diverse 
teams, which will give you invaluable 
experience and help strengthen your career 
prospects, all the while being mentored, 
paid and encouraged to generate fresh 
ideas and perspectives.” Jack Bougeard 
successfully applied to join the summer 
intern programme last year. He impressed 
so much that, at the end of his placement, 
he was offered a permanent role in the IT 
team in Jersey.

Ivana to Aztec

Aztec Group has strengthened its 
Jersey private equity team with the 
appointment of Ivana Paprckova as an 
Associate Director in Jersey. Following 
a string of significant client wins, Ivana 
will join the Group’s private equity team 
where she will play a lead role in the 
delivery of fund administration services 
to its private equity clients. Day-to-day, 
Ivana will oversee accounting, investor 
reporting, the audit process and the 
preparation and distribution of financial 
statements, in addition to advising on 
associated technical matters. Ivana joins 
the Group from PwC in Jersey, where she 
most recently held the position of senior 
manager in their Asset Management – 
Assurance team. In this capacity, she led 
a team responsible for the delivery of 
audit and advisory services to a portfolio 
of leading private equity and real estate 
managers. During her ten years with the 
firm, Ivana also undertook secondments 
to London and New York, giving her 
international exposure to the alternative 
investments industry. A member of 
the Association of Chartered Certified 
Accountants, Ivana also holds a Masters 
Degree in Economics from the University 
of Economics, Slovakia.
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Wendy Benjamin is Managing Partner and Local Practice 
Group Head of the Corporate team at Appleby in Jersey, 
and also has management responsibility for Appleby’s 
Guernsey office.

CASE CLOSED

Having first joined Appleby in 1999, Wendy became 
a partner in 2003.  Prior to her move to the Channel 
Islands Wendy was the Legal Adviser to the Registrar 
of Companies for England and Wales between 1995 
and 1999.  Before this she was a partner with Eversheds 
where she trained and qualified. 

Wendy specialises in banking, corporate and 
commercial law and has an excellent reputation in 
intellectual property, IT and data protection.

In her roles leading the Corporate team and having 
responsibility for the overall management of both 
Channel Islands offices, Wendy focuses on shaping the 
future of the business, including strengthening and 
growing both the Jersey and Guernsey teams, while 
ensuring that clients continue to receive the high level 
of service they expect.

What’s in your case, Wendy?

Passport and foreign currency – I always carry my 
passport with me “just in case” and can always find 
foreign currency lurking in the bottom of my hand 
bag from various trips to our other offices, including 
dollars for BVI, Cayman and Bermuda.

Turtle - a friend gave me this years ago and I keep it 
with me to remind me that small incremental steps 
can lead to big changes - slow and steady wins the 
race!

Co-tags – I always have two but oddly different sizes - 
one for our Jersey and one for our Guernsey office.

Two phones and chargers – these are always with 
me as flexible and mobile working is vital as I travel a 
lot and have recently changed my working hours to 
four days a week.  It’s so re-energizing and gives my 
team plenty of development opportunities, I would 
recommend it to anyone in a senior position.

Books – this series of short Carol Ann Duffy books is 
great for distraction in airports.  My favourite poem 
is “Text” from the Rapture collection which perfectly 
captures dating in the mobile age.

Fitbit charger – I always need a little reminder to 
keep moving especially from my desk, so I never go 
anywhere without my Fitbit and charger.

Moisturiser / Sun cream – being Welsh, I have Celtic 
skin that freckles and burns so sun cream is essential.

Lipstick – I don’t wear make-up usually but lipstick 
brightens me up if I’m feeling tired.

Perfume - Chanel No 5 reminds me of my late mother, 
but for me I prefer No 19 – if I leave it behind I have to 
have a quick spray in duty free!

“I keep [the turtle] with me to remind me 
that small incremental steps can lead to big 
changes - slow and steady wins the race!”
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From Small Acorns...

Acorn Enterprises, the vocational training arm of the Jersey Employment Trust, has won 
the national accolade of Reuse Organisation of the Year at the Reuse Network’s 2018 
conference. The Reuse Network supports over 200 reuse charities across the British Isles, 
working with them to help alleviate poverty, reduce waste and tackle climate change. 
Acorn Enterprises was shortlisted for the award with five other reuse charities. A public 
online vote crowned Acorn Enterprises as the winner. Since winning the State’s Reuse 
contract in 2016, Acorn Enterprises has worked with the Department of Infrastructure 
and other charities to turn environmental objectives into work and training opportunities. 
All the proceeds from the reuse centre are reinvested into the business to create more 
opportunities for clients to help them gain and maintain employment.

One Small STEP for JTC

Listed service provider JTC has been 
awarded a STEP Gold Employer 
Partner accreditation across ten of its 
jurisdictions, in recognition of the firm’s 
supportive and empowering office culture. 
JTC’s recognition, which is part of STEP’s 
Employer Partnership Programme (STEP 
EPP), is testament to the strength of the 
policies, practices and structures that the 
firm has in place to support its growing 
international private wealth offering, along 
with the encouragement and opportunities 
it provides to staff wishing to progress 
in their career. The ‘gold’ status has been 
awarded to JTC in the Channel Islands 
and Isle of Man, BVI, Cayman Islands, 
Switzerland, USA, Malaysia, Singapore and 
New Zealand.

Hat trick for Mourant

Mourant Ozannes, has been crowned 
‘Jersey Firm of the Year’ for the third year 
running at the Who’s Who Legal Awards, 
announced at a ceremony in London 
earlier last week. The award reflects the 
firm’s reputation and work in the last 12 
months which has included acting as 
Jersey counsel on significant international 
deals, including the largest ever European 
Private Equity fundraising which received 
commitments from over 300 investors 
around the world. The firm’s global teams 
were also recognised for the quality and 
calibre of their work in the most recent 
Private Client, Legal Aircraft and Private 
Funds guides.

Osiris rebrands as Fiduchi

Osiris Management Services has rebranded 
with a new name and visual identity to 
become Fiduchi. Managing Director David 
Hopkins explains why they've taken the bold 
decision to rebrand and invest in their busi-
ness platforms below:

"The reason is very straightforward, next 
year we'll be celebrating our 25th anniver-
sary, and as part of our strategic review, we 
set some clear goals for our future growth 
and expansion. To achieve this, we identi-
fied that we needed to change our name to 
something which would be more suitable for 
other jurisdictions and to support our plans. 

We quickly concluded that we liked the 
name Fiduchi as it was a derivative name 
and a play on two words. Firstly, “fiduciary”, 
which is a term closely associated with our 
industry and describes someone who has 
the responsibility to take care of someone 
else's assets. The Latin word “fiducia”, which 
is where fiduciary derives, also has the 
meaning of trust and confidence. Fundamen-
tally, this is what we do. We act as trustee 
and look after our clients’ assets. 

Secondly, “chi”, a word from Chinese 
cultures referring to a person’s life force or 
energy. We feel that “Fiduchi” truly reflects 
our business and what we aspire to be and 
do – to bring positive, proactive energy to 
develop and nurture our client relationships, 
to safeguard their assets and business inter-
ests for future generations." 

Another change has been the decision to 
bring its sister company Jersey Yacht Man-
agement Limited (which has more than 40 
years experience in delivering yacht services 
globally) under the Fiduchi brand. David 
commented, "we've always had wealthy cli-
ents that require yacht services and private 
wealth solutions, so it seemed logical to 
bring our yachts services under the Fiduchi 
brand umbrella and go into new markets 
under one brand. 

REBRAND CORNER.
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Competition to give digital entrepreneurs a boost

Rathbones win Private Client Asset Manager of 
the Year

Rathbone’s Private Client team has won the Private Client Asset 
Manager of the Year award  at the Citywealth Magic Circle awards. 
The honour, announced on Thursday 10th May at The Citywealth 
Magic Circle Awards ceremony, marks the third consecutive 
year that the Private Client team has won the award. In addition, 
Rathbone’s Charity team received the runner up award for Charity 
Investment Manager of the Year. The Charity team have previously 
won this award five times in the last eight years but narrowly 
missed out on extending this winning run this year.

The Citywealth awards are judged by a panel featuring ten global 
industry peers. It is held annually each Spring and recognises the 
best private client advisors and wealth managers in the global 
industry. Matthew Sutton, Client Director, Rathbone Investment 
Management International commented: “These awards are voted for 
by the professional advisors we work with on a day-to-day basis. To be 
acknowledged by our intermediaries for a contribution to excellence 
within the wealth management industry is quite an honour.”

Mourant partners Super League Triathlon Jersey

Mourant, is the newest official course sponsor of the Super League 
Triathlon (SLT) series in Jersey. The deal is a five year commitment 
and secures an exclusive sponsorship with SLT as an official course 
sponsor of the Jersey event. Mourant Ozannes Jersey Managing 
Partner, Daniel Birtwistle, said: “The Super League Triathlon is part 
of a worldwide programme and has a really positive impact for our 
community, bringing Jersey sport to the world stage. As a leading 
law firm with a distinctly global perspective it’s important that 
the initiatives we support align with our values and international 
reputation. We’re very proud to support this up and coming event 
in Jersey’s sporting calendar that also highlights our focus on 
individual health and wellbeing.”

Last year, Jersey hosted Super League Triathlon’s inaugural event 
with more than 10,000 enthusiastic spectators. In 2018, the Super 
League Triathlon will be incorporated amongst a Jersey Sports and 
Entertainment Festival - a combination of sports and entertainment 
events engaging the entire Jersey community. 

Digital Jersey and NatWest International 
are calling for all local Digital entrepreneurs 
looking for support and office space to 
apply for a competition which has already 
helped propel two start-ups to business 
success. The winners of the competition 
will receive a year’s free Small Business 
membership to the Digital Jersey Hub as 
well as a permanent desk space for one year. 
The initiative from NatWest International 
and Digital Jersey has seen three young 
digital entrepreneurs develop their own 
successful companies, employing local 
talent and collaborating on joint business 
ventures. Now two new digital start-ups are 
being given the opportunity to win office 
space in the industry’s networking hub.

The initiative has already helped last years 
winners, Snap Creative, owned by Tom Le 
Sueur & Sam Bullock and Virtex Studios 
owned by Tim McGuinness, develop their 
own successful companies. One year 
later Snap Creative has provided services 
to a number of local businesses, including 
Stinky Bay Brewing Co., Skipton Open 

Studios 2018 and Confidence Dental. 
They have a full time employee starting 
in May and are now looking to employ 
five freelance workers to cope with their 
increasing workload. In the last twelve 
months, Tim from Virtex Studios has 
employed a full time Virtual reality (VR) 
developer. The company has worked with 
Jersey Heritage to bring La Cotte de St 
Brelade alive through VR, and helped 
Autism Jersey, raise awareness of what it’s 
like to be autistic through a VR experience.

After meeting in the Digital Jersey 
Hub, they collaborated to launch Flux, 
combining creative arts with virtual reality 
to launch the Channel Islands’ first mixed-
reality art exhibition. The event will be 
running again this year, collaborating with 
established local artist, Nicolas Romeril. 
Both businesses are about to move from the 
Digital Jersey Hub into their own shared 
offices and now the hunt is on for two new 
digital start-ups to fill the desks!
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Years ago, working as a humble petrol 
pump attendant on Saturdays in an 
attempt to scrape together enough 

spare change to fuel my addiction for all things 
motorised, the chap who ran the workshop 
excitedly hustled me inside to show me the 
Ferrari they had in the workshop for a service. 

I forget now, but it was probably a 355 as they were fairly 
new at the time. Sensing how underwhelmed I was he 
somewhat disdainfully asked if I preferred Porsches 
and I told him that I’d probably rather a 911, yes. ‘You’ll 
change your mind if you ever get to drive them both’, he 
replied. I’m still a big fan of the ubiquitous 911, but have 
since learned that when it comes to Ferraris it’s a case of 
‘those who know, know…’

Nestled deep within the New Forest, where horses wander 
freely, the pace of life is relaxed and things are generally 
peaceful, you might happen upon Meridien Modena’s 
brand new, state of the art Ferrari service centre - making 
it entirely possible that a handful of thoroughbred Italian 
horses might also be found disturbing the peace from 
time to time. When you set foot inside the workshop, it’s 

not only hard to believe that they ceremoniously plunged 
the first shovel into the earth to begin building the facility 
a mere one year ago, but also that the entire operation was 
born from such humble roots. 

Thirty or so years ago a little way down the road in 
Lyndhurst, a father and his sons decided to take on an 
ailing former Rover dealerhsip and start selling second-
hand sportscars. They managed to do a roaring trade 
in MGBs and Trimph TRs and soon became the place 
to go for a sporty little number in Hampshire, until one 
day a make-or-break opportunity arose in the guise of 
taking on the stock of a bankrupt Maserati dealership 
- all forty or so cars. Ambitious and highly driven (pun 
absolutely intended), this family team set to the task 
and managed to sell every single Maserati within six 
months, leading to a phonecall from a mysterious Italian 
man offering them a further 25 Maseratis, should they 
so wish. A few months on, and with another job lot of 
Italian sportscars in the hands of happy customers, the 

CONTINUED OVERLEAF
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Italian man, who it transpires was calling from Maserati 
in Italy, asked if they’d like to become an official dealer. 
History was written once more when Fiat conducted 
a convoluted transaction that involved selling 50% of 
Maserati to Ferrari, which is of course also owned by 
Fiat, a process that led to absorbing Maserati sales into 
Ferrari dealerships worldwide. Meridien Modena had 
already signed a contract to continue selling Maserati 
and weren’t impressed at the suggestion that they 
hand over the brand to anyone else, but after a series 
of negotiations found themselves building a brand new 
Ferrari showroom that stands proud in Lyndhurst today, 
taking on Ferrari too, and beginning their next chapter. 

Their hard work and dedication to acheive the highest 
standards as a Maserati dealership was key to acquiring 
the hallowed Ferrari dealership status, and recognition 
from the top brass in Modena came their way yet again 
last year when their service department were awarded 
the Ferrari Global Aftersales Dealer of the Year Award at 
the annual Ferrari Dealer Conference held at the Fiorano 
Circuit in Italy. The only ‘negative’ held against them? 
That they simply weren’t quite a big enough operation. 
Having scored admirably high marks across the board 
in all of the other judging criteria they decided that the 
only way to continue progressing was to invest £3.5m in 
creating the Ferrari service centre that I had the pleasure 
of visiting when it opened last month.

With this expansion, the intention is not only to further 
improve the level of service they provide, if such a feat 
is even possible, but also to allow them the capacity to 
carry out servicing and repairs in shorter timescales, 
down from a peak of six weeks to between three and five 
days, which is quite some improvement. They also want 
to roll up their workshop doors to new customers with an 
eye to welcoming ageing prancing horses back into the 
fold, so to speak, by bringing older Ferraris that’ve had 
a multitude of owners and have been serviced outside 
of the dealer network back to perfection where, in many 
cases, maintenance might not have been carried out by 
somebody quite as fastidious as the technicians they 
employ. And on the subject of fastidiousness, Meridien 
Modena’s service centre are now also able to provide the 
Ferrari ‘Classiche’ service, restoring and repairing older 
vehicles to original specifications - a service that was 
previously only carried out by Ferrari in Maranello, Italy. 

Combining the spotlessly clean, bright and airy 
downstairs workspace with a centrally-located vehicle 
lift that provides access to a storage area on the first 
floor is the key to keeping productivity high. Upstairs, 
vehicles are arranged in an arc to follow the form of the 
building. With an array of further lifts allowing them to 
store vehicles two rows high, a total of 35 cars can kept 
upstairs alone at any time. This proved to be the most 
logical use of the wedge-shaped plot, which was the 
only conveniently located land available to purchase, 
and allows a staggering 80 vehicles to be securely kept 
on site at once. In turn, this allows them to remove an 
engine downstairs, for example, then store the vehicle 
on the first floor to keep the workshop clear of any 
superfluous machinery whilst carrying out reparative 
work, and it’s this increase in available workshop space 
that helps keep things flowing. It isn’t just a simple 
and efficient workflow, but a sight to behold and a 
beautiful way to showcase the variety of machinery that 
passes through their workshop bays. They cater for all 
Ferraris, from those with Classiche status right up to 

CONTINUED

“They also want to roll up their workshop 
doors to new customers with an eye to 

welcoming ageing prancing horses back 
into the fold, so to speak, by bringing older 

Ferraris that’ve had a multitude of owners 
and have been serviced outside of the 

dealer network back to perfection”
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modern hybrids and have every last piece 
of workshop equipment imaginable at their 
disposal in order to do so - including highly 
insulative rubber boots that enable their 
staff to work safely around hybrid battery 
systems (whilst probably looking woefully 
un-cool). On top of this, they’ve installed a 
parts carousel system that allows them to 
hold over 3,000 parts in stock for quick and 
straightforward access. Naturally, there’s 
also a very pleasant lounge for clients to 
relax in whilst visiting, with the bonus of 
being able to see right into the workshop 
through its floor-to-ceiling glass walls. It’s 
an understated, perfectly formed slice of 
Modena in the heart of Hampshire.

You can design in as much workflow 
efficiency as you like, but without staff 
bearing the requisite mindset to make 
it work it would be all for nothing. I’d 
imagine that ensuring an operation such 
as this runs smoothly at all times is a 
gargantuan task, but chatting to their very 
approachable, knowledgeable and modest 
service manager and discovering that his 
background was in Formula 1, notably 
as part of Alonso’s 2005 championship-
winning team, put things into perspective. 
I’m pretty confident that he and his team 
have got what it takes. They’ve also taken on 
seven new staff, bringing their total to over 
40, two of whom are full-time apprentices. 
As a fully-fledged petrolhead wandering 
around their workshop I’ve a feeling these 
two young technicians mightn’t realise just 
how lucky they are to be able to work in 
such incredible surroundings, let alone on 
some of the vehicles that pass through. 

Levels of discretion are also exemplary, 
with not a single customer car registration 
plate visible during the press visit. I suspect 
there were more than a handful of Jersey 
registered machines lurking, however, 
and as a local Ferrari owner why wouldn’t 
you send yours there to be looked after? 
They’re perfectly positioned to serve the 
Channel Islands, being between the Poole 
and Portsmouth harbours and just a short 
journey from Southampton airport. As you 
might expect, taking care of collection and 
delivery to anywhere in the world isn’t an 
issue  - whether that’s a vehicle or a client 
heading over to collect their steed. With 
no local Ferrari-sanctioned dealership or 
service centre, but a lot of people who know, a 
visit to Meridien Modena seems like the only 
sensible course of action for those fortunate 
enough to possess one of these incredible 
examples of Italian engineering.

Meridien Modena Ltd  77 High Street, Lyndhurst, Hampshire  
02380 283404 • www.meridien.co.uk
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WORDS Rebecca Evans

Once in a while an issue topic comes along that lends itself beautifully to Gadgets. The Time 
issue? EASY! The Develop issue; piece of cake. The Vogue issue? Well, it threw me.

GADGETS

I briefly considered a selection of lighters, 
tenuously linking to my preferred brand of 
illicit cigarette, but I didn’t think that would 
fly with Gallery HQ.

As always in these situations, I turned to 
Google, and as always, he/she/it delivered. 
Who knew that, apart from the smart 
watches many of us own, there is a whole 

WORLD of wearable and fashion related 
tech? I’ve handpicked some of the coolest/
most bizarre, so take a seat in the FROW 
and enjoy.

RINGLY 
Ladies; picture the scene. You have a bash to attend; but you’re also 
expecting an important call. You don’t want to appear rude with 
your phone on the table throughout dinner, nor do you really want 
to wear a clunky digital watch with your cocktail dress and heels. 
Enter Ringly; passing for a simple piece of jewellery, yet containing 
a hidden bluetooth chip, and when linked to your phone will 
discreetly vibrate or flash an LED when that all-important call or 
email comes in.

The accompanying app is the control centre for this costume piece, 
and allows you to set up to 7 different combinations of buzzes and 
lights, narrow notifications by contact so only the most important 
messages disturb you (Whatsapp group chats may leave you in 
danger of finger spasms) and switch on ‘out of range’ alerts that will 
let you know if you wander too far from your phone.

Ringly is available in a choice of metals, and semi-precious stones. 
My preference, just in case Santa is reading this, is the Dive Bar; the 
gunmetal grey band and quartz stone will go with everything. The 
supplied jewellery box doubles as a charger, and 4 hours of charge 
will last up to 3 days.
Ringly starts from around £160 and is currently sold out. 
Search Lyst.co.uk for stock top-ups.

HYPER PEARL COMPACT MIRROR 
Regular readers will know that I favour a gadget with a dual 
function. The Hyper Pearl  is a cute and stylish compact mirror, 
equipped with LED lights for use in low light situations, and both 
regular and 3x magnifications. So far, so standard.

What has got this little gizmo onto the list this month is the fact 
that it doubles as a capable powerbank, storing enough juice to 
charge your phone not once, but twice. Two clutch bag essentials, 
combined into one space efficient gem.

The Hyper Pearl comes complete with carry case, and a three-way 
charging cable with USB, micro USB, lightning and 30-pin plugs.
The Hyper Pearl Compact Mirror is £29.99 from www.selfridges.com



BECAUSE QUALITY MATTERS 101

HARDWARE

WRAPS WRISTBAND IN-EAR HEADPHONES 
It’s a problem as old as time, or if we’re being pedantic, as old 
as me. Since Sony launched the Walkman back in the 80s, 
significant hours of our collective time has been engaged in 
untangling earphones.

No matter how carefully you wrap them up neatly and place them 
in a pocket, drawer or bag, it is a mystical rule of the universe that 
they will wind themselves into an intricate knot that any sailor 
would be proud of, the second you look away. Apple have tried to 
solve this with the wireless earbud, but they seem far too easy to 
lose, in my opinion.

The only effective answer to this head-scratching quandry, as far as 
I can see, are Wraps Wristbands. Perfectly serviceable earphones 
one minute, and a stylish beach-casual braided wristband the next, 
that will be right there on your arm, tangle free and ready to go 
the next time you need them. Perfect for travelling, offering good 
sound quality and available in a range of colours and styles, the 
only drawback that I can see is that they are not (yet) available with 
a lightning connector.
Wraps Wristbands start at £14.99 from www.mywraps.com

RICHARD CAMMISH USB CUFFLINKS
Guys; ever been at a black tie do, and realised with horror that you 
haven’t got a USB stick on you? No? Perhaps you fancy yourself as 
a low key, corporate James Bond? Richard Cammish have just the 
thing, hidden up their sleeves.

These understated chrome plated 
cufflinks contain a secret; each 
comes apart to reveal an 8GB 
USB  memory stick that nobody 
would ever know was there. Carry 
your presentation to the office in 
stealth mode, store confidential 
documents in safety, or just keep 
your cuffs closed. These bad boys 
are a triple threat.
16GB USB Cufflinks are £21.75 
from www.richardcammish.co.uk

L’OREAL UV SENSOR
Now I’m cheating a little here, as this tiny gadget is not yet on 
the market, but is due to be released later in 2018. As residents 
of the sunniest place in the British Isles, with a UV index 
capable of hitting double figures, this one could literally be a 
life-saver, so I’m sneaking it in.

At just 9mm across, this tiny tool is designed to adhere 
discreetly to a thumbnail and monitor your sun exposure, 
before harnessing NFC to communicate with your phone. 
The associated app offers relevant sun safety advice and 
information based on the collected data. Battery-free and 
staying in place for up to two weeks at a time before requiring 
fresh adhesive, this diminutive device can store details of your 
personal sun subjection for up to 3 months.

With non-melanoma skin cancer the most commonly 
diagnosed cancer in the island, it pays to stay sunshine savvy, 
and this miniscule machine might just be the future.
Keep an eye on www.lorealusa.com for more details 
of release dates.
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PHONE HOME

PHONE HOME

LOVING SAMSUNG GALAXY IN TABLET FORM
Millions of people all over the world rely on the Samsung Galaxy range of smartphones to 
keep them connected 24/7 but while the Galaxy is recognised as a global brand of phones, it 
shouldn’t be forgotten that it’s also behind a superb range of tablet devices.

The Samsung Galaxy Tab A sits in the middle of Samsung’s range of tablets but does so 
while delivering a premium punch. Powered by a 1.6GHz Octa-Core chipset and running on 
the enormously popular Android 6.0 operating system, the Tab A has all of the power you’ll 
ever need to run a fabulous array of apps, play graphic-rich games and stream or download 
multimedia creations.

The Tab A’s super-high resolution screen offers an unrivalled mobile viewing experience and 
its WUXGA display features twice as many pixels as other standard HD screens, so you’re 
sure to enjoy stunning images, whether you’re viewing photos, watching videos, reading 
e-books or webpages.

The Galaxy Tab A’s impressive performance is accompanied by a very reasonable 
price, making it ideal as a starter device or as the workhorse computer that you’ll take 
with you everywhere. Just pop into the Sure store for a demonstration, today!

THIS MONTH WE LOVE… 
THE SAMSUNG GALAXY S9.
Yet another great update from the team at Samsung, the 
new Galaxy S9 will not disappoint. The beautiful design 
and uninterrupted Infinity display means that you’re able 
to see more, hold less and view everything in HD+.

Its high-powered camera is in a world of its own, dual 
-aperture speed allows you to capture everything in 
stunning detail. Plus, super Slow-mo means you’ll 
never miss out on life’s key moments. This makes the 
Samsung Galaxy S9 one of the most powerful Android 
phones out there.

Jarrod, Samsung enthusiast and JT Sales advisor says ‘I 
think the camera on this phone is incredible! The new low 
lighting features and 12MP lens takes super sharp photos 
even in poor weather conditions. It’s quicker than my S7 
and looks great!”

Get the Samsung Galaxy S9 from the JT store today 
or online at shop.jtglobal.com from just £19 per month 
with no upfront costs.

THE FUTURE IS HERE
A round up of the most techy phone 
gadgets we could find. 

Square Register
So many businesses could benefit from this 
system which allows credit card payment 
via a tiny gadget plugged into your phone. 
No more limiting static transaction systems. 
Wherever a smartphone can be, this gadget 
can take payment. The buyer signs on the 
smartphone to authorise payment and 
avoid potential fraud, and the information is 
encrypted before any processing.
squareup.com

Tile
Are you one of those dur-brains who looses 
their keys / wallet / kids / pets all the time? 
This little Bluetooth tracker is paired with 
an intuitive app that makes it easy to find 
everything that matters. No more cursing 
your ailing memory or wandering child. 
thetileapp.com

Lockitron
Point one; the name is awesome. 
The Lockitron lets you unlock the door with 
a touch of your smartphone or you can set it 
to just unlock your door as you approach, no 
more fumbling for keys. Ideal if your hand 
are full or you’re drunk.
lockitron.com
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Adopting the Power2Podium talent model that has been successful 
in many countries, the team at the Foundation assessed the potential 
of Jersey’s athletes and its facilities to consider what sport lent itself 
to allowing participants to become great in this very limited period 
of time. Olympic lifting is still a developing sport for women, with 
only 300 competitors nationally and something that the majority of 
coaches at the Foundation had training in. It is also a sport that lends 
itself to a variety of athletes including ex-gymnasts, runners and 
weightlifters, all of whom were widely available in Jersey.
 
As the Island’s first ever Olympic lifting team was born, John 
Scriven, Head of Services at the Foundation explains, “it’s an 
intense programme running with a very definite four-year goal. 

We’re not afraid to say it’s all about winning, as we want to 
demonstrate just what Jersey is capable of producing. given the 
appropriate support and funding.”
 
The athletes selected needed to be of a very particular mindset. 
Competitive, determined and ready to push through the pain to become 
Olympic lifters worthy of sharing a platform with the top athletes of the 
world. It’s a bold objective both for the Foundation and the girls who are 
dedicating the next four years to a sport still dividing opinion.
 
I went along to meet some of the girls to discover what makes a 
women want to lift and what drives the team to want to be so much 
more than just women of steel…

WORDS Laura Morel  
PHOTOGRAPHY John Liot

What if Jersey could produce a medal-winning Commonwealth Games team in a new sport to the 
Island in under four years? This was the question facing the Jersey Sports Foundation when they 
set about selecting a sport that could place Jersey and a select set of athletes firmly on the map.

AMY MOORE, 27
A long time Crossfit fanatic, Amy has 
always loved the weightlifting element to 
her training and jumped at the chance to 
further this. One of the more experienced 
girls, Amy’s biggest challenge is 
managing her weight to fit into the right 
category. “The next four years is going to 
be about watching my diet and lifestyle 
closely, but I’m embracing the structure it 
will bring.” A proud Jersey Bean, Amy was 
drawn to the team by the pull of a common 
goal and working alongside a group of 
like-minded women.

RACHAEL LECK, 21
As someone that suffers from mild cerebral 
palsy, Rachael finds that exercise helps 
alleviate her condition. An avid runner and 
tennis player, Rachael starting gym-based 
training just over two years ago, including 
lifting weights with a personal trainer. “I’m 
really excited to be part of this team and to 
be breaking the stigma that women who lift 
are going to look muscle bound.” Rachael 
will be working towards participating in the 
Paralympic Games in Paris in 2024. “Being 
part of the squad is great because the gym 
can feel very solitary, it’s always better to 
train as part of a team.”

CHARLOTTE NEAL, 14
Charlotte is the youngest member of 
the squad, but that hasn’t stopped her 
lifting the same weight as her fellow team 
members. A gymnast with Regent Gym 
Club, Charlotte’s focus is now on Olympic 
lifting as she looks to compete in the 
Youth Championships in 2019. “I’m thrilled 
to be part of something that’s become a 
great talking point in the Island. So many 
people are interested in what we are doing, 
although my friends don’t necessary want 
to join in!” Charlotte isn’t daunted by the 
thought of the Commonwealth Games but 
admits, “I’m far too excited to be nervous at 
the moment.”
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THE FULL SQUAD INCLUDES: Katie 
Penny, Samantha Petrean, Charlotte Neale, 
Amy Moore, Hannah Medder, Abbie Le 
Marquand, Laura Makin, Florrie Copley, 
Grace Bravery, Rhea Munro, Rachel Leck.

FLO COPLEY, 31
Curiosity compelled Flo to audition for 
the Power2Podium programme. A fairly 
new member of the Crossfit fraternity, 
she embraces all new sporting pursuits 
and has tried her hand at cricket and 
boxing in the past. As the oldest member 
of the squad, Flo does not feel her age is 
a disadvantage. “Having played a lot of 
sports I’ve come to understand age is just 
number and a reflection of experience 
which can be put to good use. All I can 
hope for is that I put in the training 
and hard work to do my very best. At 
the moment that is centered around 
improving my mobility and working hard 
on perfecting my lifting technique.” 

RHEA MUNRO, 29
Happy to be back as part of a team, 
Rhea has a long history as a rower and 
has always kept herself active. She feels 
very grateful to be in a position where 
she can learn from a group of girls all 
with different backgrounds and varied 
abilities. “Flexibility is a challenge for 
me, but we have already been focusing on 
this with yoga and stretching exercises.” 
The girls have been doing handstands 
and cartwheels within their training 
sessions, developing core strength and 
mobility. “I’m loving the feeling of being 
strong and am encouraged by seeing my 
development and progress.”

HANNAH MEDDER, 28
Hannah has always immersed herself in 
sport, competing as a gymnast until the age 
of 18, later taking up boxing and running. 
“The opportunity to be an Olympic lifter 
caught my eye because it is so radically 
different, yet still a very competitive 
environment. The fact that we are Jersey’s 
first and only female lifting team still feels 
very surreal.” Hannah believes there is a lot 
of curiosity out there about the sport and 
that it will resonate with a lot of people, 
encouraging them to get more involved. As 
one of the smallest of the team, Hannah is 
looking to compete in the lightest category 
of Olympic lifting at only 48kg.

LAURA MAKIN, 29
Laura was drawn to becoming part of the 
Power2Podium team due to a burning 
desire to compete in the Commonwealth 
Games. Having trained at the Crossfit 
gym for two years now she’s learned how 
therapeutic lifting weights can be for your 
soul, body and mind. “There’s a lot of myths 
that need to be dispelled about women 
lifting and I think this is a great platform 
for people to be educated more.” Laura’s 
largest challenge during this process is to 
get her mental game right and not let panic 
set in when she’s about to reach a new 
personal best. “It’s about not giving into 
my fear, which hopefully I can do with the 
support and my friends and family.”
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Calling Beach Boys (and Girls).

It's time to channel your inner 80s surf movie as The Mango 
Tree get ready for the return of 2017s 'funnest' beach/surf 
festival, Good Vibrations, hitting St Ouen's Bay on 9th June. 

Centred around promoting a healthy outdoor lifestyle and encouraging people to 
partake in outdoor sport and activities, it's a day of complete 80s themed fun. It’s set to 
incorporate activities such as surfing, football, music, workshops and stalls, as well as 
remit to raise awareness of positive mental health. It’s a themed day, so expect dodgy 
mullets, moustaches and tight, bright clothing to be out in full force.

SURF'S UP, ACE.
The surf contest is back and they'll be encouraging participation from surfers and non-
surfers alike. The win is purely based on how much fun a competitor has as opposed to 
the ability of the surfer (with extra points for good fancy dress). Each heat is 15 minutes 
long and will feature six competitors at a time, with the top three surfers advancing to 
the next heat. An entry fee allows entry to the twin fin surf competition (and includes 1 
limited edition GV Teeshirt, 1x Free beer, 1 X meal voucher) - all for just £15.

SAMBA STYLE...
The Mind Jersey 5-a-side beach football tournament is back and capped at eight teams, 
with all entry fee money raised going straight to the event’s chosen charity (Mind 
Jersey). All eight teams will play each other, with the top 4 teams making the semi-finals 
and ultimately the finals, where a champion will be crowned. A penalty competition will 
take place while the other teams play to keep the spectators amused.

AN AFTERNOON OF LIVE MUSIC
Throughout the day, attendees have the pleasure of hearing some of the Channel 
Islands’ top up-and-coming bands, who’ll be playing on the Breda Stage opposite the 
Watersplash. Bands will start from 1pm and will continue for the afterparty. Reasons DJs 
will also be spinning tunes between band slots.

AND A PROPER ‘SPLASH NIGHT.
The afterparty will be hosted in the nightclub of the Watersplash, where 80s icons/arch 
nemesis Steve Nash & Chuck Venice will be going head to head in room two for an 80s 
roller disco themed takeover! Reggae infused legends Benny The Moth will open up 
room one, followed by funk and reggae masters The Smooth Hounds, with punk rockers 
Short Was Found finishing the night off. Doors open at 10pm & close at 2am, with 
tickets priced at £12.

All that, plus some HIIT sessions throughout the day, as well 
as stalls, face painting and general festivities.  
Get down there.

Tickets available through Eventbrite. 
Physical tickets will also be on sale 
at Madhatter Surf Shop.

FESTIVAL FEVER
Save the dates!

Jersey’s appetite for large scale 
public music and arts events is 
certainly growing, with event 
organisers keen to satisfy the 
hunger. 

With Big Gig/Legends in the Park getting 
cancelled last month, the summer events 
landscape has lost some shine for the chart 
pop and classic act fans, but this summer 
seems to be bringing with it more events 
than ever. By the time this issue hits the 
streets, the beach vibes of Sunshine and 
Good Vibrations will be upon us. But 
there’s plenty more come...

ELECTRIC FEEL
Those with a penchant for the electronic 
will be well served with the Togetherparties 
/ Blkout combo ‘OutThere’ bringing Sub 
Focus, Fisher, Hybridminds and Subzero to 
the lovely Val de la Mare site on 7/7 next 
month, along with Reasons pulling a great 
line up this year on the 28th, headed up 
by the legends Sasha and Roni Size and 
a solid line-up of stages, guided by their 
events of the last few years. 

SAVE THE BEST ‘TIL LAST
The summer season will again be closed 
by Weekender, set to build on its first event 
last year with a stellar line up of global 
acts. The line-up annoucements are still 
not finished and there’s already something 
for everyone, contrasting the crowd 
pleasing sounds of Rita Ora with the soul 
of Rag’n’Bone Man and the smooth sound 
of Sigrid with the energy of Dizze Rascal. 
It’s set to be the event of the summer. We’ll 
be doing a rundown of what to expect next 
month but, in the meantime, save the date 
and get a ticket before they sell out (VIP 
tickets already have done).

Out There. 7th July.
tickets: eventbrite.co.uk
Reasons 28th July
tickets: ticketarena.co.uk
Weekender 3/4th September
tickets: eventbrite.co.uk
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PAPARAZZI PAPARAZZI AT HAVANA
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PAPARAZZIPAPARAZZI AT  MIMOSA
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PAPARAZZI PAPARAZZI AT THE DRIFT



BECAUSE QUALITY MATTERS 111

PAPARAZZIPAPARAZZI AT CHAMBERS
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DIRECTORY

FULL COLOUR ANNUAL ADVERTISING FROM £46 PER MONTH

CALL GALLERY ON 811100

Manna
Manna is a relaxed laid back store that stocks 
the hard to find fresh designer labels that have 
been selected for their individuality and fashion 
forward design including: By Malene Birger, 
American American Retro, Ba &Sh, American 
Vintage, 360, Ganni, Velvet and new for 2012: By 
Zoe, Stop Staring! And Bastyan.

Manna
Tel: 619985
7 West’s Centre

DIRECTORY

Rivoli Jewellers 
Situated in the heart of King Street, Rivoli Jewellers 
stocks a wide selection of wedding rings. Whether 
you are looking for a plain or diamond set ring, in 
platinum or gold, Rivoli will have the perfect ring 
for you. A shape to fit service is also available to ensure 
that your engagement ring fits perfectly against 
your wedding ring. 

Rivoli Jewellers
41/43 King Street, St Helier
Tel: 01534 601930
www.rivolijewellers.co.uk

RIO • HAIR • BEAUTY
Rio conveniently situated in the heart of St Helier, 
this dynamic salon has something for everyone, 
quality hairdressing and beauty services in modern 
contemporary surroundings. A great retail shop for all 
your hair/skin cleansing and conditioning needs, our 
knowledgeable staff have the answers. 

RIO • HAIR • BEAUTY
Tel 734458
55 Halkett Place, St Helier

The Club Spa
Restful Resolutions Spa Day: 
Rasul mud experience for two, Stress Busting 
Back, Neck and Shoulder Massage, Fresh 
Essence Facial, Full use of spa facilities for the 
day, One course Spa lunch in Bohemia Bar, 
Glass of Procecco 

£95 per person

The Club Spa
Green Street, St. Helier, JE2 4UH
01534 876 500
www.theclubjersey.com
e-mail spa@theclubjersey.com

The Gooseberry Bush is a 
unique Clothing and Lifestyle store!
Our Lagenlook clothing brands are comfortable, 
natural fabrics from France, Greece, Italy and the 
UK! Organic babywear and blankets, gifts and 
keepsakes from East of India, home Interiors with 
a Scandinavian/contemporary look. ‘Service with 
a Smile!’

Opening hours: Tues – Sat 10-5pm & Sunday 10-2pm
Out of Town shopping experience with plenty of parking
At Rondel’s Farm (oppos. Union Inn)
Tel: 726224 or Find us on Facebook.

10-14 Beresford Street 
St Helier, JE2 4WN 
Tel: 01534 769320 
shop@iQJersey.com

iQ, your local Apple experts - 
now with iPhone!
The only Apple Authorised Service Provider 
for iPhone and everything Apple. 

Pop in today for iPhone, iPad and all  Apple 
computers. Training, home callouts and full 
tech support available.

Luminosity Laser 
Nestled in a quirky tattoo parlour within central 
St Helier offering Laser Tattoo removal, IPL 
Hair Removal, Skin Rejuvenation and Acne 
treatments in a relaxed and comfortable 
atmosphere.Owner Olivia Wintour is a friendly, 
fully qualified and registered Laser Tattoo 
Removal and IPL technician. Free consultations 
and patch tests available.

Sanctum Tattoo Studio, 102 Halkett Pl.
www.facebook.com/luminosity Laser
Instagram: Luminositylaser
Tel: 07829 852 773
Email: luminositylaser102@gmail.com

Paul LeVerdier
Professional Sports Therapist
Paul has been one of Jerseys top Sports 
Therapists for over 20 years working with 
professional sports people, club athletes, the 
Jersey Island Games Team and people from all 
walks of life. He is part of the team at the Jersey 
Sports Medical Centre. 

You can contact Paul on: 
07700 748748
plvsportstherapy.com

 

Move Yoga & Pilates
YOGA; Vinyasa Flow, Pre Natal Yoga, Post Natal Yoga 
With Baby, Children’s Yoga, MOGA (Mens Yoga)
PILATES; Mat Pilates, Pre Natal Pilates , Post Natal 
Pilates With Baby 
PRIVATE, GROUP, CORPORATE CLASSES 
AT home, work or at the studio.
Synchronising movement of the body with the breath, to 
cultivate wellbeing, strength, length, stability and mobility. 

W: www.moveyogapilates.com
F: Move Yoga & Pilates
T: 077977 95827
E: ashleylcummins@hotmail.com
A: 70 Stopford Road, St. Helier 
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Phone Doctor
Phone Doctor’s highly experienced team are there 
to help. They offer repairs and training for all 
devices, laptops, consoles, phone unlocking, one 
to one repairs and consultations, all repairs carry 
a 4 month guarantee too. All their services are 
available in house, at your home or office and late 
night every Thursday. For more information visit 
their website www.phonedoctor.je

Tel: 811999 
info@phonedoctor.je
Mon - Fri 8.30am to 5.30pm, open 
late on Thurs. Saturday 9am to 5pm

@smile dental clinic 
14 Gloucester street
(OPPOSITE THE OPERA HOUSE)
CALL 745467
www.jerseybraceclinic.com

 

Orchids Nail & Beauty Academy
Orchids Academy is a UK based independent 
training provider that offers exclusive training 
within the nail and beauty industry in Jersey. We 
offer training for beginner to therapists who want 
to update their skills for this fast moving industry. 

Contact details: 
www.orchidsacademy.co.uk
07895 490405
natalie@orchidsacademy.co.uk

Bonita Hair and Beauty
Tel 720081 / www.bonitahairandbeauty.com
Facebook: Bonita Hair and Beauty
Instagram: Bonitahairandbeauty
Email: enquiries@bonitahairandbeauty.com

In its 25th year Bonita is one of the 
most beautiful salons on the Island.
Set in the picturesque grounds of Les Ormes Lodge and 
Leisure Club, Bonita is the perfect place to relax and 
be pampered. We have a wide range of hair and beauty 
services and treatments on offer in our state of the art 
salon. We are stockists for L’Oreal, Wella, Paul Mitchell, 
TIGI Professional, Kerastraight Brazilian Blowdry and 
Aftercare, GHD Hairdriers and Straightners. 

 

Harbour Gallery 
The largest contemporary art and craft gallery 
in the Channel Islands: exhibiting and selling 
the work of over 800 local exhibitors. Stockists 
of art and craft materials, textile materials in 
the shop “Sew and Sew” and knitting yarns and 
accessories in “Knit Wits”.  The Harbour Gallery 
is home to “Evolve” showcasing one off fashion 
designs from Jersey. 

Harbour Gallery
Open 7 days a week 
10.30am – 5.30pm 
Tel: 743044

Complete groundwork solutions 
JB offer all aspects of ground works 
including; drainage, excavation, landscaping, 
slab formation, concrete foundations, brick 
paving & concrete works. We offer reliable, 
efficient and affordable machinery hire using 
the most up to date equipment. For free 
estimates and competitive rates, call James 
to discuss your requirements.

JB Groundworks Ltd
01534 482108
07797 818032
james@jbgroundworks.com

@Smile... Calm, Caring & Gentle Dental Care
We offer great care from our team of expert clinicians 
together with the use of the latest equipment and 
techniques. We are considered one of the leading dental 
practices in Jersey offering a full range of treatments 
from Cosmetic makeovers, Specialist Orthodontics 
and General care. Your dental needs will always be 
affordable with many payment options available to give 
you the great smile you deserve. Open 6 days a week 
with early and late evening appointments.

@smile dental clinic 
14 Gloucester street
(OPPOSITE THE OPERA HOUSE)
CALL 745467  www.at-smile.co.uk  FB: smilejsy
www.instagram.com/smiledentaljsy/

Exclusive Man Friday 
Unique opportunity, personal helicopter pilot,
driver, ex-golf professional, estate manager,
chaperone, PA, experienced in hospitality.
A courteous, well mannered, well travelled,
warm personality, mature, loyal gentleman
seeks discerning client.

Email: nlconsult27@outlook.com
07543 253665

Jersey Brace Clinic
Enjoy straight teeth with orthodontic treatment by 
our Specialist Orthodontist and Dental surgeons 
who can offer a full range of treatment options at 
great affordable prices. From Invisalign to all types 
of modern orthodontic treatments, we can offer you 
any option to suit. We offer great painless treatment, 
fantastic cost effective solutions within your budget 
and there’s no waiting list for treatment.  Open 6 
days a week with early and late opening times.



BOARDOM

Mioiki
46 - Self Employed

Liberty Gardner-Hillman
25 - Real Estate Funds

Honey Stangroom
41 - Full Time Mumma

Keri Grey
22 - Electrician

boardom  
“What’s the worst 

Fashion Faux Pas?”

Laura Bechelet
22 - Nude food

Adam Swales
23 - Outdoor Instructor

Hannah Ruderham
25 - Nude food

Jonny Van Neste
25 - Trainee Solicitor

Kade Penny
16 - Student

Really short, 
shorts on 

girls

Visible 
panty line

Anything 
Burberry

Nothing. People 
can wear what 

they like

Fur and 
animal skin

Sliders

G-String on 
show

Socks + 
Sandals

Ripped 
Jeans
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